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ABDULLAHYILMAZ

Yilmaz Machine Chairman of the Board
of Directors
Yilmaz Makine Yonetim Kurulu Bagkani

Dear business partners, valued readers,

We have started a new year with renewed hope. Over the past year,
we have all witnessed how global business processes have become
more challenging and how the uncertainties of the new economic
order have transformed the trade practices we are accustomed to.
We, too, have continuously updated our strategies to adapt to this
transformation, striving to take measures that will allow us to adapt
to new processes as quickly as possible by planning one step ahead.

The challenges persist. Ongoing conflicts in our immediate vicinity,
uncertainties in global supply chains, and crises showing a tendency
to escalate could present us with entirely new challenges. However,

I believe that with the institutional strength we have built, we can
overcome all these challenges; I believe we can surmount them with
fresh perspectives. Every crisis brings new opportunities with it. We
can open the doors to opportunities where we can gain a competitive
edge through short-term and flexible strategies.

The Yilmaz Machine brand has become a recognized name in over
100 countries and regions worldwide. We produce high-quality
products, strengthen our position in our target markets through our
steadfast approach to sales and after-sales services, and continue

to enhance our local and global visibility through our marketing
department’s initiatives aimed at increasing the brand value of our
products and services. Our R&D efforts never cease; we identify
market needs even before they fully emerge and continuously update
our technological product portfolio.

At Yilmaz Machine, we are accustomed to challenges. Believing that
challenges keep us sharp, I am fully confident that we will continue to
work without compromising on our goals.

With love and respect..

Degerli is ortaklarimiz, kiymetli okurlar,

Yeni bir yila yeni umutlarla basladik. Geride biraktigimiz yilda

kuresel ¢lcekteki is stireclerinin nasil zorlastigina, yeni ekonomi
duzenindeki belirsizliklerin alistigimiz ticaret yapis sureglerini nasil
donusturdugtine hep birlikte tanik olduk. Bizler de bu déntlisime uyum
saglamak icin stratejilerimizi an be an glincelledik, bir adim sonrasini
planlayarak yeni streclere en hizli sekilde adapte olacak énlemler
almaya gayret ettik.

Zorluklar halen devam ediyor. Yakin ¢cevremizde siiren ¢atismalar,
kuresel tedarik sureclerindeki belirsizlikler ve siddeti artma egiliminde
olan krizler, bizi yepyeni zorluklarla kars: karsiya birakabilir.

Ancak olusturdugumuz kurumsal gtuctimuzle, tum bu zorluklari
gogtusleyebilecegimize; zorluklari yeni bakis acilariyla asabilecegimize
inaniyorum. Her Kriz, beraberinde yeni firsatlar: da tasiyor. Kisa vadeli
ve esnek stratejilerle rekabette éne cikabilecedimiz firsat kapilarini
aralayabiliriz.

Yilmaz Makine markasi, dunyanin 100'den fazla tilke ve bdlgesinde
taninan bir marka haline dénlismus durumda. Kaliteli trtin

uretiyor, satis ve satis sonrasi hizmetlerdeki kararli tutumumuzla
hedef pazarlarimizdaki konumumuzu gug¢lendiriyor, pazarlama
departmanimizin tirun ve hizmetlerimizin marka degerini artiracak
faaliyetleriyle yerel ve kuresel bilinirli§imizi artirmaya devam
ediyoruz. Ar-Ge ¢abalarimiz asla durmuyor, pazarin ihtiyaclarini belki
de daha olusmadan tespit ediyor ve teknolojik uUrtin portféytimuzu
surekli gtincelliyoruz.

Yilmaz Makine olarak biz, zorluklara alisigiz. Zorluklarin bizi ding
tuttuguna inanarak, hedeflerimizden taviz vermeden calismaya
devam edecegimize de inancim tam.

Sevgi ve saygilarimla..
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B Experience Days

“We hosted our Spanish dealers
at our Experience Days event”
“"Experience Days” etkinligimizde
Ispanya bayilerini agirladik

The fourth “Experience Days” event, organized by Yilmaz Machine to establish
stronger bonds with its customers, was held in Istanbul between February
17-20. This four-day event, where Yilmaz Machine hosted its Spanish guests,
served as a platform where production technology was tested in the field,
mutual technical evaluations were conducted, and collaborations were
addressed at a strategic level

Yilmaz Makine'nin, miigterileriyle daha giiclii baglar kurmak amaciyla
diizenledigi “Experience Days” etkinliklerinin dérdiinciisii 17-20 Subat
tarihlerinde Istanbul'da gerceklestirildi. Yilmaz Makine'nin bu kez Ispanyol
misafirlerini agirladig: bu dort giinliik etkinlik, iiretim teknolojisinin sahada
test edildigi, karsilikhi teknik degerlendirmelerin yapildig: ve is birliklerinin
stratejik diizeyde ele alindig: bir platform niteligi tasidi.
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You can watch the film
of the “Experience Days”
event, where we hosted
our Spanish dealers,
on the official Yilmaz
Machine YouTube
account by using the QR

_code on the page.
Ispanya bayilerimizi
agirladigimiz “Experience
Days” etkinliginin
filmini, sayfadaki
karekodu kullanarak,
Yilmaz Makine resmi
YouTube hesabindan
izleyebilirsiniz.
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https://www.youtube.com/watch?v=vcQE_ULVcrE

The fact that Experience Days was organized
for the fourth time clearly demonstrates that
this organization has become a sustainable
communication model for us. This meeting
with our business partners from Spain once
again showed how strong our prestige and
brand awareness are in the European market.
By bringing together business partners from
different markets at each event, we increase
knowledge sharing, integrate feedback
directly into our production processes, and
continuously improve our technology in line
with market expectations.

Experience Days’in dérdiincii kez
diizenlenmesi, bu organizasyonun bizim

icin siirdiiriilebilir bir iletisim modeli haline
geldigini acikca gosteriyor. Ispanya’dan
gelen is ortaklarimizla gerceklestirdigimiz
bu bulusma, Avrupa pazarindaki
prestijimizin ve bilinirligimizin ne kadar
giiclii oldugunu bir kez daha gosterdi. Her
etkinlikte farkl: pazarlardan is ortaklarimizi
bir araya getirerek bilgi paylasimini
artiniyor, geri bildirimleri dogrudan iiretim
siireclerimize entegre ediyor ve teknolojimizi
pazar beklentileri dogrultusunda siirekli
gelistiriyoruz.



M Experience Days

During this special program, guests experienced Yilmaz Machine’s production facilities and state-of-the-art
machinery park, while also having the opportunity to closely observe Yilmaz Machine's R&D and quality
processes. Following the Factory Tour and R&D presentations, guests experienced the performance of the

machines firsthand through practical demonstrations of the AIM 3410, CCL 1661, and PIM 6509 models in

the aluminium and PVC workshops.

Bu 6zel program boyunca Yilmaz Makine iiretim tesisleri ve son teknolojiye sahip makine parkurunu
deneyimleyen misafirler, Yilmaz Makinenin Ar-Ge ve kalite siireclerini de yakindan gézlemleme firsati
buldu. Fabrika Turu ve Ar-Ge sunumlarinin ardindan misafirler, aliminyum ve PVC atélyelerinde AIM 3410,
CCL 1661, PIM 6509 modelleriyle gerceklestirilen uygulamali sunumlarda makinelerin performansi canlh
olarak deneyimledi.




Throughout Experience Days,
where we shared not only our
machines but also our vision,
production philosophy, and
perspective on long-term
collaborations, we established
productive dialogues and
strong contacts. During

the event, which also
included social and cultural
interactions, participants
had the opportunity to
experience the historical
texture of Istanbul closely.
Visiting historical sites

in the Sultanahmet area
provided participants with

a chance to get to know
Turkiye’s cultural heritage
better and strengthened

the social dimension of the
organization.

Sadece makinelerimizi

degil; vizyonumuzu, iiretim
anlayisimizi ve uzun

vadeli is birliklerine bakis
acimizi da paylastigimiz
Experience Days boyunca,
verimli diyaloglar ve giiclii
temaslar kurduk. Sosyal

ve kiiltiirel etkilegsimleri

de iceren etkinlik boyunca
katilimcilarimizla birlikte
Istanbul'un tarihi dokusunu
yvakindan deneyimleme
firsat: bulurken, 6zellikle
Sultanahmet bolgesindeki
tarihi alanlarin ziyaret
edilmesi, katilimcilara
Tirkiyenin kiiltiirel mirasini
yakindan tanima firsat:
sundu ve organizasyonun
sosyal boyutunu giiclendirdi.



H Digital Showroom Dijital Studyo

Our Digital Initiatives
Enriching the Industry Archive
Sektor Arsivini Zenginlestiren
Dijital Adimlarimiz

azmachin

As part of Yilmaz Machine's digital transformation efforts,
the Digital Studio -a first in the industry- features month-
ly broadcasts where machines from the Yilmaz Machine
product portfolio are introduced in detail in both Turkish
and English.

In the “Behind the Window” broadcasts, hosted by Eray
Celik, Director of Yilmaz Academy, the entire Yilmaz
Machine product family is examined; machines are intro-
duced in detail, covering their functions, capacities, and
technical specifications; and demonstrations, including
comparisons with competing models, are conducted with
the interactive participation of viewers. All questions from
end-users and our dealers regarding Yilmaz Machine
products are answered in detail by our regional managers.
You can access the “Behind the Window” broadcasts by
scanning the QR codes on the adjacent page and visiting
the official Yilmaz Machine YouTube channel.

Yilmaz Makinenin dijitallesme adimlarindan biri olan
Dijital Stiidyo'da, sektérde bir ilk olarak her ay gercek-
lesen yayinlarda, Yilmaz Makine tiriin portféytindeki
makineler detayli olarak Ttirkce ve Ingilizce olarak iki
dilde tanitiliyor.

Yilmaz Akademi Mudtrt Eray Celik’in anlatimlariyla
gerceklesen Behind the Window yayinlarda, Yilmaz
Makine turtn ailesinin timi inceleniyor; makineler
islevleri, kapasiteleri ve teknik ¢zellikleri detayli olarak
tanitiliyor; rakip modellere gére kiyaslamalarla birlikte
demo uygulamalari da izleyicilerin interaktif katiimiy-
la gercgeklestiriliyor. Yilmaz Makine tlrtnlerinin son kul-
lanicilari ve bayilerimizden gelen tum sorular ise bélge
yoéneticilerimiz tarafindan ayrintili olarak yanitlaniyor.
Behind the Window yayinlarina, yan sayfadaki
karekodlar1 takip ederek, Yilmaz Makine resmi
YouTube kanalindan ulagabilirsiniz.




PIM 6509

PVC PROFILE MACHINING CENTER
PVC PROFIL iISLEME MERKEZI
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4 AXIS NUMERICAL CONTROLLED NC ROUTER MACHINE DOUBLE CORNER PVC WELDING MACHINE FULL AUTOMATIC DOUBLE HEAD MITRE SAW MACHINE
4 EKSEN NUMERIK KONTROLLU NC FREZE MAKINESI PVC GIFT KOSE KAYNAK MAKINESI TAM OTOMATIK GiFT KAFA KESME MAKINESI
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For detailed information visit our website & YouTube channel
Detayli bilgi icin web sitemizi & YouTube kanalimizi ziyaret ediniz
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M Sales and Marketing Satis ve Pazarlama
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YILMAZ MACHINE
PRIORITIZES NOT ONLY
PRODUCTION AND SALES
BUT ALSO GLOBAL
BRAND PERCEPTION
AND REPUTATION
MANAGEMENT

YILMAZ MAKINE

URETIM VE SATIS RADAR
RURESEL MARRA ALGISI
VE ITIBAR YONETIMINI DE
ONCELIRLENDIRIYOR

Having established a significant presence in international markets

with its high-quality products and robust after-sales service, Yilmaz
Machine draws strength from its global brand recognition to overcome
competitive challenges. By making extensive use of digital technologies
in its marketing processes, Yilmaz Machine brings every corner of the
world within equal reach, shares the “Yilmaz Machine Family” spirit with
all its international business partners and extends a common marketing
language to over 100 countries worldwide.

Raliteli iiriinleri ve giiclii satig sonrasi hizmetleriyle yurt dis:1 pazarlarda
onemli bir yer edinen Yilmaz Makine, rekabetteki zorluklar:1 agmada
kiiresel marka bilinirliginden de gii¢c aliyor. Pazarlama
siireclerinde dijital teknolojilerden yogun olarak yararlanan
Yilmaz Makine, diinyanin her noktasini esit uzakhga
yakinlagtirirken, “Yilmaz Makine Ailesi” duygusunu tiim
yurt dis1 is ortaklanyla paylasiyor ve ortak pazarlama dilini,
ditnyanin 100’in iizerinde iilkesine ulastiriyor.







B Sales and Marketing Satis ve Pazarlama

“Yilmaz Machine aims to strengthen
its presence in different segments
of existing markets

instead of seeking new ones”

“Yilmaz Makine yeni bir pazar aramak yerine
var olan pazarlarin farkl: segmentlerinde
giiclenmeyi hedefliyor”

Ali Snopge, Sales and
Marketing General
Manager of Yilmaz
Machine, emphasizes
that “old truths” are

no longer valid in the
new global economic
order. He highlights that
Yilmaz Machine, which
has prioritized exports
for years, is ready

for this new era with
innovative strategies.

Yilmaz Makine

Satis ve Pazarlama
Genel Miudiiri Ali
Snopce yeni kiiresel
ekonomi diizeninde
eski dogrularin artik
gecerli olmadigini
soylerken, yillarca
ihracat: 6nceliklendiren
Yilmaz Makine'nin
yeni stratejilerle
yeni doneme hazir
oldugunun altinm
ciziyor.
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ALi SNOPCE

Sales & Marketing General Manager
Satig ve Pazarlama Genel Mudura

Could you share Yilmaz Machine’s export
strategy and objectives with us?

Yilmaz Machine's goal is to become one of
the world's leading companies in techno-
logical machinery production. Exporting
plays a crucial role in this journey. Today,
all major global technological machinery
manufacturers are export-oriented. Within
this scope, while exports hold a significant
place in Yilmaz Machine's macro targets,
the company has no intention of aban-
doning its “Single-head machines”, which
have been acclaimed for many years

and selected by users in nearly every
country. This product group remains a
driving force for Yilmaz Machine in many
countries. Therefore, we do not build our
export strategy solely on selling machines

| ==
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Yilmaz Makine'nin ihracat stratejisi ve
hedeflerini bizimle paylasir misiniz?
Yilmaz Makine'nin hedefi teknolojik
makine tretiminde dunyanin sayili
firmalar arasina girmektir. Bu hede-
fe ulasma yolculugunda ihracat ¢ok
onemli bir yer tegkil ediyor. Bugiin
diunyanin belli bash teknolojik makine
uireticilerinin tamami ihracat odakli-
dir. Bu kapsamda, Yilmaz Makinenin
makro hedefleri alaninda ihracat
6nemli bir yer olarak gértintirken,
Yilmaz Makinenin bir de uzun yillar
kendinden s6z ettirmis ve diunyanin
neredeyse her tlilkesinde makine kulla-
nicilar1 tarafindan secilmis “Tek kafa
makineleri” birakma niyeti de yoktur.
Bu tirtin grubu, Yilmaz Makine'nin




or acquiring dealers. We focus on “spe-
cialization” by raising dealership criteria
to a higher segment more professionally.
In other words, the core of our export
strategy lies in training the sales and
technical teams of our dealers through
academic education processes, ensuring
the right machine is sold to the customer,
and providing faster service.

Instead of searching for new markets,
Yilmaz Machine now seeks to be a key
player in different segments of existing
markets. Regarding your question, as an
export strategy, Yilmaz Machine aims to
maintain its market presence with alter-
native strategies that prioritize a higher
segment and technology group through
training, rather than just selling, to make
its existing sales network stronger.

In your opinion, which is more accurate:
selling products to every country and
region, or achieving market dominance
in specific ones?

The answer to this question may vary
depending on your target. From a pro-
duction-oriented perspective, selling
“single products to a single country” rep-
resents the simplest production model
By this, I don't literally mean one product
but metaphorically having low product
diversity and distributing machines to
fewer countries.

From other perspectives (managerial, fi-
nancial, and sales & marketing), selling to
the entire world is the most logical way
to turn all crises into opportunities and
minimize the impact of potential wars.
However, you must not ignore that doing
so brings an additional load to produc-
tion and increases costs.

Thus, the question becomes: branding in
a few countries and facing serious prob-
lems during crises, or taking less risks

in many countries while bearing higher
costs? This relates to the company’s long-
term goals. Neither perspective is wrong.
However, the goal set by Yilmaz Machine
in 2013 was a strategy to be present in
workshops worldwide and enter markets;
as a result, we have created a follower list
of over 60,000 global contacts related to
Yilmaz Machine. Fortunately, this number
is increasing every day.

Before entering a new market, what
information do you prioritize? For
example, is your priority competitor
analysis or logistics and cost analysis
for the region? What is Yilmaz Machine's
approach to market research?

Yilmaz Machine acts by conducting mar-

bircok tilkede halen lokomotif gticudtir.
Dolayisiyla ihracat stratejimizi de sadece
makine satmak veya bayi edinmek tizeri-
ne kurgulamiyoruz. Biz, daha profesyonel
sekilde bayilik kriterlerini bir list segmente
tasiyarak “ihtisaslagsmaya” odaklaniyoruz.
Yani ihracat stratejimizin temelinde aka-
demik egitim stire¢leri ile bayilerin satis
ve teknik ekiplerini egitmek, bu egitimler
sayesinde miusteriye daha dogru makineyi
satmak ve daha hizli hizmet saglamak
yatiyor.

Yilmaz Makine bugtin artik yeni bir pazar
aramak yerine var olan pazarlarin farkl
segmentlerinde pazarin énemli oyuncu-
su olma pesindedir. Dolayisiyla sorunuza
gelince, ihracat stratejisi olarak Yilmaz
Makine var olan satis agini daha gtglu
hale getirmek icin sadece satmak yerine
egitimlerle bir tist segment ve teknoloji
grubunu daha 6n planda tutacak alternatif
stratejilerle varligini piyasalarda strdur-
meyi hedeflemektedir.

Sizce hangisi daha dogru? Her tilke ve
bélgeye urin satmak mi yoksa belirli

tilke ve bélgelerde pazar hakimiyeti
saglayabilmek mi?

Bu sorunun cevabi aslinda hedeflediginiz
konuya gére dedisiklik arz edebilir. Uretim
odakll bakacaksaniz, “tek ulke tek iirin”
olarak piyasaya mal satmak en basit
tiretim modelini olusturur. Bunu séylerken
aslinda tek urtin kastetmiyorum, mecazi
olarak az urun cesitliligi ve dolayisiyla az
tilkeye makine dagitimi yapmak olarak
dustintilebilir.

Diger acilardan baktiginizda (y6énetimsel,
finansal ve satis ve pazarlama hususunda),
tum Kkrizleri her zaman firsata ¢evirmek ve
yasanacak olasi savaslardan en az etkilen-
mek icin tum diunyaya satmak en mantikli
olandir. Ancak bunu yaptiginizda da treti-
me ek bir ytlik getireceginizi ve dolayisiyla
biraz daha maliyeti artiracak ¢alismalar
olacagini géz ard: etmemelisiniz. Dolayisiy-
la soru; az tilkede markalasma ve krizlerde
her zaman c¢ok ciddi bir sorunla karsi kar-
siya kalmak mi, yoksa cok tilkede az risk
alarak daha fazla maliyeti tustlenmek mi
olarak karsimiza ¢ikiyor. Dolayisiyla soru,
sirketin uzun vadeli hedefleriyle de alakali
konuma geliyor.

Her iki a¢1 da aslinda yanlis degildir.
Ancak Yilmaz Makine’nin 2013 yilinda
koydugu hedef, tum dunyadaki atdlyelerde
yer alma ve piyasalara girme stratejisiydi
ve bu sayede bugtiin 60.000'in tizerinde
Yilmaz Makine ile alakal: diinya genelinde
yer alan takipci listesi olusturmug durum-
dayiz. Ne mutlu ki bu say1 her gecen gun
artmaktadir.

“Our old truths are
no longer valid; we
have entered an era
where companies
that are not stagnant
and can make fast
decisions that lead to
profit maximization
will succeed, and as
Yilmaz Machine, we
are fully prepared for
this era”

“Eski dogrularimiz
artik gecerli degil;
geleneksellesen
kurumsal
yapilanmalardan
ziyade
hantallasmamuisg, kir
maksimizasyonu
yaptirabilecek
kararlar hizh
alabilen firmalarin
bagarili olacagn

bir doneme girdik
ve Yilmaz Makine
olarak biz bu déoneme
tamamiyla hazinz”

13 .



M Sales and Marketing Satis ve Pazarlama

“Yilmaz Machine's
core strategy over
many years was the
‘many countries, low
risk’ method. Today,
we continuously sell
machines to over
100 countries with
this strategy. We

are now focusing

on following dealers
and markets with
better dominance.
By standing by our
dealers, we will strive
to provide faster
service to end-users.”

“Yilmaz Makine'nin
uzun yillara yayilan
ana stratejisi,

cok iilke az risk
metoduydu. Bugiin
bu strateji ile
diinyanin 100’iin
uzerinde iilkesine
siirekli makine satis1
gerceklestiriyoruz.
Artik yeni bir
sistemle, bayileri

ve pazarlar: daha
iyi bir hakimiyetle
takip etmeye de
odaklaniyoruz.
Bayilerimizin
yaninda olarak,
onlarin pazardaki
problemlerine daha
hizli reaksiyon
gostermeye
calisarak
makinelerimizin son
kullanicilarina daha
hizli hizmet vermeye
calisacagiz”

Hm 14

ket research within a five-year plan. We
prepare an action plan by researching
competitors, buyers, and major trade
fairs, while also seeking assistance from
our Trade Attachés. In our research, I
can say that the sum of criteria such as
market size, product segments, com-
petitor analysis, buyer lists, and which
companies attend major fairs is vital

While vulnerabilities in the global
economy continue, is it more important
to diversify exports or strengthen the
domestic market? What can you say
about Yilmaz Machine’s activity within
Tiurkiye?

If we analyze the relationship between
inflation in Turkiye and the value of the
Euro over the last four years (January
2, 2022 - December 31, 2025): If we
accept inflation on January 2, 2022, as
zero, we encounter a 407% increase in
inflation over four years. Looking at the
Euro/TL value, which concerns exports,
while we could buy 6.57 Euros with
100 TL on January 2, 2022, we could
only buy 10.13 Euros with 507 TL on
December 31, 2025. While TL increased
by 407% due to inflation, its Euro equiv-
alent only increased by 54% in four
years. In other words, a product man-
ufactured in Turkiye in 2022 became
54% more expensive in Euro terms by
the end of 2025. It is becoming increas-
ingly difficult for exporters to exist in
markets with 54% higher prices.

It is not possible to survive in global
markets by making such price hikes,
nor is it possible to hold onto markets
with temporary measures like selling
products at a loss. Improving efficien-
cy processes will be beneficial, but in
the short term, these improvements are
far from compensating for the losses.
Therefore, in this new process in the
Turkish economy, the easiest sales
necessitate focusing on the domestic
market. We have also begun to focus
more on our domestic market and take
actions to obtain 20% of our turnover
from the Turkish market.

However, I would like to remind you
once again that Yilmaz Machine will not
give up on market diversity, no matter
what.

Since every country has different
cultural codes and ways of doing
business, is it difficult to adapt to this
diversity?

Country diversity certainly brings a
plus in profitability, but it also creates

Yeni bir pazara girmeden énce, ilgili pazar
hakkinda hangi bilgileri 6nemsiyor ya da
énceliklendiriyorsunuz? Ornedin énceliginiz
rakip analizleri mi yoksa ilgili uilke ve
bélgenin lojistik ve maliyet analizleri

mi oluyor? Yilmaz Makinenin pazar
arastirmalarindaki yaklasimi nedir?
Yilmaz Makine, pazar arastirmalarini bes
yulik plan dahilinde yaparak aksiyon aliyor.
Burada elbette ki rakipler, alicilar ve 6nemli
fuar ve organizasyon arastirmalarinin yani
sira Ticaret Musavirliklerimizden de yardim
alarak bir aksiyon plani hazirliyoruz. Pazar
arastirmalarimizda piyasa buyuklugu, tirin
segmentleri, rakip analizleri, alici listeleri ile
o6nemli fuarlara hangi firmalarin katildigi
gibi kriterlerin toplaminin énemli oldugunu
soyleyebilirim.

Sizce, kuresel ekonomideki kirilganliklar
devam ederken, ihracati cegitlendirmek mi
yoksa i¢ pazari kuvvetlendirmek mi daha
6nemli? Yilmaz Makinenin yurt icindeki
etkinligi i¢in neler séyleyebilirsiniz?
Turkiye ekonomisinde son dért yila baktigi-
mizda, 2 Ocak 2022-31 Aralik 2025 tarihleri
arasinda Turkiye'deki enflasyon ile avro
degeri arasinda bir analiz yapacak olursak;
2 Ocak 2022 tarihindeki enflasyonu sifir ka-
bul edersek, dért yil icinde ytizde 4071ik bir
enflasyon artisi ile karsilasiyoruz. Ihracat:
ilgilendiren avro/TL degerine baktigimizda
ise 2 Ocak 2022 tarihinde 100 TL ile 6,57
avro alabilirken, 31 Aralik 2025 tarihinde
507 TL ile ancak 10,13 avro alabiliyorduk.
Yani TL, enflasyona bagl olarak yuzde

407 artarken avro karsiligi ise dért yilda
yuzde 54 artis géstermis.. Bir baska deyisle,
Turkiye'de 2022 yilinda imal edilen bir triin,
2025 y1ili sonu itibariyla avro bazinda ylzde
54 daha maliyetli hale gelmis.. Ihracatcila-
rin yuzde 54 zaml: fiyatlarla piyasalarda
var olmasi ise giderek zorlasmaktadir.
Burada izah etmeye calistigim konu, bu
sekilde bir zam yaparak dunya piyasala-
rinda ayakta durmanin miumkin olmaya-
cadidir. Zararina uriin satiglari gibi gecici
pansumanlarla piyasalarda tutunmak da
mumkiin degildir. Verimlilik sureclerinin iyi-
lestirilmesi stire¢leri elbette yararli olacaktir
ancak kisa vadede bu iyilesmeler kayiplari
telafi etmekten uzaktir. Dolayisiyla, Turkiye
ekonomisinde yer alan ve alisilmaya ¢aligi-
lan bu yeni sturecte en kolay satis, i¢ pazara
odaklanmayi zorunlu kiliyor. Biz de bu su-
recte i¢ pazarimiza daha ¢ok odaklanmaya
basladik ve ciromuzun ylzde 20’sini Turkiye
pazarindan elde edecek yeni aksiyonlar
almaya basladik.

Bununla birlikte, Yilmaz Makinenin, ne olur-
sa olsun pazar ¢esitliliginden vazgecmeye-
cedini bir kez daha hatirlatmak isterim.




an increase in costs. Especially in this
period stemming from the economic
system change and exchange rate
policy in Turkiye, market diversity
poses a serious problem for product
prices. On the other hand, product
diversity can increase due to differ-
ent voltages or cultural structures

in each region. But with our produc-
tion efficiency and the extraordinary
efforts of our R&D, we are confident
that we will emerge from this process
successfully, having learned many
lessons.

Which countries and regions do you
think are easier to work with? Why?
There is no such thing as an easy
country, an easy market, or an easy
customer. Selling a product is about
providing the best service to meet the
buyer's needs at the optimum cost. In
global trade, everyone wants to buy
the best product at the cheapest price.

Which countries and regions will
Yilmaz Machine focus on in the
coming period?

Yilmaz Machine’s long-standing core
strategy was the “many countries, low
risk” method. Today, with this strate-
gy, we continuously sell machines to
over 100 countries. Now, with a new
system, we are focusing on following
dealers and markets with better dom-
inance. By standing by our dealers
and reacting faster to their market
problems, we will strive to provide
faster service to the end-users of our
machines. To achieve this, we will
draw strength from our 75 techni-
cians trained worldwide through our
Academy training and digital broad-
casts, a project we have been work-
ing on for three years. Additionally,
we continue the training of our sales
teams without interruption.

With recent wars and ongoing global
risks, we are entering a new world
order. In this period, simply making
sales or setting up systems will not
lead anywhere. Companies that read
changes well in the new economic
order and position themselves accord-
ingly will achieve profit maximization.
Our old truths are no longer valid; we
have entered an era where companies
that are not stagnant and can make
fast decisions that lead to profit maxi-
mization will succeed, and as Yilmaz
Machine, we are fully prepared for
this era.

Her ulkenin kulttirel kodlari ve is yapis
sekilleri farkliyken, bu ¢esitlilige uyum
saglamak zor olmuyor mu?

Ulke cesitliligi elbette kdrlilikta bir art1 ge-
tirirse de maliyet bazinda da bir artis yara-
tiyor. Ozellikle de Tirkiye'nin bulundudu bu
ekonomik sistem degisikliginden ve kur politi-
kasindan kaynakli bu strecte pazar cesitliligi
trun fiyatlar acisindan ciddi bir problem tes-
kil ediyor. Diger yandan, her bélge farkli vol-
tajlarindan kaynakli ve bazen de farkl kultur
yapilanyla trtun cesitliligi artisi yaratabiliyor.
Ama uretim verimlili§i ve Ar-Gemizin olaga-
nustu gayretleriyle bu surecten ¢ok fazla ders
alarak basari ile cikacagimizdan eminiz.

Sizce hangi tlke ve bolgelerle calismak daha
kolay? Neden?

Rolay tlke, kolay pazar veya kolay mtisteri
diye bir sey yoktur. Urtin satmak, alicinin
ihtiyacini en optimum maliyetle en iyi hiz-
meti saglamaktan gecer. Biliyorsunuz kiiresel
ticarette herkes en iyi Urtini en ucuz fiyatla
almak ister.

Ontimiizdeki dénemde, Yilmaz Makine'nin
odaklanacagt tilke ve bélgeler hangileri
olacak?

Yilmaz Makinenin uzun yillara yayilan ana
stratejisi, cok ulke az risk metoduydu. Bugun
bu strateji ile diinyanin 100Un tizerinde tlke-
sine stirekli makine satig1 gerceklestiriyoruz.
Artik yeni bir sistemle, bayileri ve pazarlari
daha iyi bir hdkimiyetle takip etmeye de
odaklaniyoruz. Bayilerimizin yaninda olarak,
onlarin pazardaki problemlerine daha hizli
reaksiyon géstermeye ¢alisarak makineleri-
mizin son kullanicilarina daha hizli hizmet
vermeye ¢alisacagiz. Bunu yapabilmek icin tg¢
yudir calistigimiz ve artik sonuna geldigimiz
Akademi egitimlerimizle, ¢evrim ici ve dijital
yayin akislarimizla diunya genelinde yetis-
tirdigimiz 75 teknisyenimizden gti¢ alacagiz.
Ayrica satis ekiplerimizin egitimlerine de
araliksiz devam ediyoruz. Béylece diinya ge-
nelindeki tim misterilerimize en uygun ve en
kapsamli hizmetleri vermeye devam edecediz.
Diinyada son dénemde olusan savaslar ve
hélihazirda devam eden kiuiresel risklerle, yeni
bir diinya diizenine giriyoruz. Bu dénemde
sadece satis yapmak ya da sistem kurmak-
la bir yere varilamayacadi ortadadir. Yeni
ekonomi duzeninde degisimleri iyi okuyan

ve kendini buna gére pozisyonlandirabilen
sirketler kdr maksimizasyonuna ulasabile-
cekler. Eski dogrularimiz artik gecerli degil;
geleneksellesen kurumsal yapilanmalardan
ziyade hantallasmamis, kGr maksimizasyonu
yaptirabilecek kararlari hizli alabilen firma-
larin bagarili olacagi bir déneme girdik ve
Yilmaz Makine olarak biz bu déneme tama-
miyla haziriz.

“We do not build
our export strategy
solely on selling
machines or
acquiring dealers.
We focus on
‘specialization’ by
raising dealership
criteria to a higher
segment. The core
of our strategy

lies in training the
sales and technical
teams of our dealers
through academic
processes.”

“Ihracat stratejimizi
sadece makine
satmak veya bayi
edinmek iizerine
kurgulamiyoruz. Biz,
daha profesyonel
sekilde bayilik
kriterlerini bir iist
segmente tagiyarak
‘ihtisaslagmaya’
odaklaniyoruz. Yani
ihracat stratejimizin
temelinde akademik
egitim siirecleri ile
bayilerin satis ve
teknik ekiplerini
egitmek, bu egitimler
sayesinde miisteriye
daha dogru makineyi
satmak ve daha hizh
hizmet saglamak
yatiyor.”

15 .



B Sales and Marketing Satis ve Pazarlama

“We view data-driven marketing as one of
the key pillars that enhances communication
efficiency across different markets”

“Veri odakl pazarlamay,
farkl pazarlardaki iletisim verimliligini artiran
temel yapilardan biri olarak goriiyoruz”

Baris Yildirim, Senior
Marketing Executive
at Yilmaz Machine,
emphasizes that

the Yilmaz Machine
brand which places
special importance on
marketing activities to
reach more markets
worldwide actively
utilizes the latest
technologies in its
marketing processes.

Yilmaz Makine Ridemli
Pazarlama Yoneticisi
Baris Yildirim, diinya
genelinde iiriinlerini
daha fazla pazara
ulagtirabilmek
amaciyla pazarlama
faaliyetlerine 6zel bir
onem veren Yilmaz
Makine markasinin,
pazarlama is
siireclerinde giincel
teknolojileri de aktif
olarak kullandiginin
altin ciziyor.
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BARIS YILDIRIM

Senior Marketing Executive
Ridemli Pazarlama Yoneticisi

g

As a brand that offers solutions for all
production processes and operates in
many markets around the world, how
do you shape your brand awareness and
positioning efforts?

One of the most critical aspects for us
in this process is maintaining the same
brand foundation across every market
while establishing a communication
style suited to that market’s dynam-

ics. At Yilmaz Machine, we shape our
brand awareness and positioning efforts
based on the market research we con-

Yilmaz Makine, tim tretim
sureclerine ¢ézum sunan ve diunyanin
bir¢cok pazarinda operasyon yurtiten
bir marka olarak, marka bilinirligi ve
konumlandirma calismalarini nasil
sekillendiriyor?

Bu stirecte bizim icin en kritik baslik-
lardan biri, her pazarda ayni mar-

ka omurgasini korurken, o pazarin
dinamiklerine uygun bir iletisim dili
kurabilmek. Yilmaz Makine olarak
marka bilinirligi ve konumlandirma
calismalarimizi, yurtttigumuz pazar




duct, feedback from our sales team, and on-the-ground
assessments from our business partners. By considering
consumption habits, expectations, and insights across
different markets, we develop communication strategies
that effectively convey both the strength of our products
and the trustworthy aspects of our brand.

How do you approach reputation management in terms
of the use of visual elements and digital assets that
reflect the brand identity?

At Yilmaz Machine, we approach reputation manage-
ment through the consistent, up-to-date, and accurate
use of all visual and digital elements that represent our
brand. To build a strong global perception, we prioritize
ensuring our brand appears with the same standard at
every touchpoint. In this regard, we also review content
that is inconsistent with our corporate identity or has
lost its relevance, striving to create a more cohesive and
powerful brand image.

How would you describe the collaboration between the
marketing and sales teams?

At Yilmaz Machine, the marketing and sales teams work
together as two complementary core units. The initia-
tives we undertake on the marketing side are shaped by
the field needs and feedback of the sales teams; commu-
nication strategies designed to support sales processes
also emerge from this collaboration. At this point, lead
generation efforts play a significant role, while docu-
mentation processes are also of great importance. This
is because we promote a wide range of products across
numerous markets and produce content tailored to the
needs of diverse target audiences.

How do you position a data-driven marketing approach
within this strong marketing-sales collaboration?

We view data-driven marketing as one of the founda-
tional elements that enhances communication efficien-
cy across different markets. We collect, categorize, and
interpret the data we gather through our website and
other digital channels. This allows us to analyze the
interests, behaviors, and needs of different target au-
diences more accurately, enabling us to develop more
personalized communication strategies. In fact, we're
talking about a structure that works with big data;
what’s important to us isn't just collecting this data but
transforming it into meaningful insights to build a more
effective, user-centric, and efficient communication
model.

How do you think artificial intelligence will play a role
in Yilmaz Machine’'s marketing communications in the
coming period?

We view artificial intelligence as a key area that both
enhances efficiency and enables us to develop new
forms of expression in marketing communications.
Today, we've begun using it in various ways across
certain content, voice-over processes, and digital com-
munication applications. We believe that in the coming
period, artificial intelligence will offer us new opportu-
nities across a broader spectrum, ranging from content
creation to the user experience.

arastirmalari, satis ekibimizden gelen geri bildirimler
ve is ortaklarimizin sahadaki degerlendirmeleri dogrul-
tusunda sekillendiriyoruz. Farkli pazarlardaki tuketim
aliskanliklarini, beklentileri ve i¢géruleri dikkate alarak
hem trtin gticumtizi hem de markamizin given veren
yonunu dogru sekilde anlatan iletisim stratejileri gelisti-
riyoruz.

Itibar yénetimini, marka kimligini yansitan gérsel
unsurlar ve dijital varliklarin kullanimi a¢isindan nasil
ele aliyorsunuz?

Yilmaz Makine olarak itibar yénetimini, markamizi
temsil eden tum goérsel ve dijital unsurlarin tutarl, gtin-
cel ve dogru kullanimi lzerinden ele aliyoruz. Ruresel
6lgekte gticlu bir alg: olusturmak icin, markamizin her
temas noktasinda ayni standartla gérinmesine énem
veriyoruz. Bu dogrultuda, kurumsal kimligimizle uyumlu
olmayan ya da guncelligini yitiren icerikleri de gézden
gecirerek daha butunliuklu ve gugli bir marka gérunumi
saglamaya ¢alisiyoruz.

Pazarlama ve satis ekipleri arasindaki is birligini nasil
tanimlarsiniz?

Yilmaz Makine'de pazarlama ve satis ekipleri birbiri-

ni tamamlayan iki temel yapi olarak birlikte ¢calisiyor.
Pazarlama tarafinda ytruttigumiz ¢alismalar, satis
ekiplerinin sahadaki ihtiyaclari ve geri bildirimleriy-

le sekilleniyor; satis stireclerini destekleyecek iletigsim
kurgular1 da bu is birligiyle ortaya ¢ikiyor. Bu noktada
potansiyel miusteri olusturma calismalar: énemli bir yer
tutarken, ayni zamanda dokiimantasyon stlre¢leri de
buiytk énem tasiyor. Cunku ¢ok sayida uriinti ¢ok sayi-
da pazarda tanitiyor, farkli hedef kitlelerin ihtiya¢larina
uygun icerikler uretiyoruz.

Bu gticlu pazarlama-satis is birliginde, veri odakli
pazarlama yaklasimini nasil konumlandiriyorsunuz?
Veri odakli pazarlamayi, farkli pazarlardaki iletisim
verimliligini artiran temel yapilardan biri olarak goértiyo-
ruz. Internet sitemiz ve diger dijital mecralar tizerinden
elde ettigimiz verileri topluyor, siniflandiriyor ve anlam-
landiriyoruz. Bu sayede farkli hedef kitlelerin ilgi alan-
larini, davraniglarini ve ihtiyaclarini daha dogru analiz
ederek daha kisisellestirilmis iletisim yollar1 gelistirmeye
calisiyoruz. Aslinda burada btiyuk veriyle ¢alisan bir
yapidan séz ediyoruz; bizim icin énemli olan bu veriyi
sadece toplamak degil, dogru i¢cgoriilere dénusturerek
daha etkili, daha kullanici odakli ve daha verimli bir
iletisim modeli kurabilmek.

Yapay zekénin, Yilmaz Makinenin pazarlama
iletisiminde éniimtizdeki dénemde nasil bir rol
oynayacagini dusuntiyorsunuz?

Yapay zekayi, pazarlama iletisiminde hem verimliligi
artiran hem de yeni anlatim bicimleri gelistirmemi-

zi saglayan énemli bir alan olarak gériuyoruz. Bugin
bunu baz: iceriklerde, seslendirme sturec¢lerinde ve dijital
iletisim uygulamalarinda farkl sekillerde kullanma-
ya basladik. Ontimtizdeki dénemde de yapay zekdnin,
icerik uretiminden kullanici deneyimine kadar uzanan
daha genis bir alanda bize yeni imkdnlar sunacagina
inaniyoruz.

17 |



A
ALY
ALUMINIUM PROFILE MACHINING CENTER
ALUMINYUM PROFIL ISLEME MERKEZI

AN B340

GENERAL FEATURES

Automation system providing CNC motion at 4-axis

Tool magazine unit with the capacity of 7 pcs. of cutter tools and 1 pc. saw
blade with 180 mm diameter

Automatic clamp recognition and positioning feature

PLC controlled spray tool cooling unit

4 pcs. of automatic clamps to catch the workpieces firmly

1 x pneumatic rest used for resetting the workpiece in X direction
Cartridge lubrication system for X, Y and Z axis

Special CAM program developed by Yilmaz engineering team

Operator safety barrier

15” colour touch screen

Program import via USB flash memory stick

Standard ISO ‘G’ code programming language

Technical support capability via remote connection by computer
Multi-language support

Special sound insulation cabinet around the machining center

Solid steel construction of the body and dynamic performance gantry
Hand held controller allows you to prove the job before running at speed
(optional)

LED lighting in the cabinet

STANDARD ACCESSORIES

AIMCAM software program for CNC programming
Keyboard & mouse set for programming

Safety fence around the machine

4 x profile clamps

1 x pneumatic rest on the left side

Chip pan in the machine frame

OPTIONAL ACCESSORIES

Cutter tools, tool holders, collets and apparatus set 6 pc cutters
Second reference profile rest on the right side of the machine
Automatic tool length measurement device

Special saw blade kit

Hand-held controller

AIM 3410 Additional Clamping unit

Air conditioning system for electrical cabinet

Cabinetized machine with AIM 3470 CBN model

Barcode reader

=1\

GENEL OZELLIKLER

+ 4 eksende CNC hareket saglayan otomasyon sistemi

- 7 adet standart takim ve 1 adet @ 180 mm testere kapasiteli takim
magazini

- Otomatik mengene tarama ve tasima oézelligi

+ PLC kontrollu takim sogutma unitesi

« is parcasini yakalamak igin kullanilan 4 adet otomatik mengene

- s parcasini X yénunde sifirlamak icin kullanilan 1 adet pnématik profil
dayama

« X, Y ve Z eksenleri i¢in kartus yaglama sistemi

+ Yilmaz muhendislik ekibi tarafindan gelistirilmis 6zel Cam Program

« Operatér guvenlik bariyeri

+ 15” renkli operatér paneli

+ USB flas bellek ile disaridan program transferi

+ Standart ISO ‘G’ kodlu programlama dili

- Bilgisayar uzerinden uzak baglanti imkani ile teknik destek

+ Coklu dil destegi

- isleme merkezi etrafinda 6zel ses izolasyon kabini

+ Celik konstruksiyon goévde, dinamik ve rijit bir tasarima sahip képru

« Ayarlar ve manuel hareket icin el carki kumanda unitesi (opsiyon)

+ Kabin ici LED aydinlatma

STANDART AKSESUARLAR

+ CNC igsleme programlari igcin AIMCAM program
+ Klavye & maus seti

+ Makine etrafina guvenlik ¢iti

+ 4 x pnématik mengene

+ 1 x pnématik profil dayama, sol tarafta

- Makine sasesi icinde talas tavasi

OPSIYONEL AKSESUARLAR

« Takim, pens ve takim tutucular kiti 6 ad takim

+ Makinenin sag tarafina ikinci referans profil dayama
+ Takim boyu élgcme sistemi

+ Testere kiti

- El carki kumanda unitesi

+ AIM 3410 mengene grubu

+ Elektrik panosu icin iklimlendirme seti

+ AIM 3410 CBN model ile kabinli makine

+ Barkod okuyucu
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B Sales and Marketing Satis ve Pazarlama

‘It is our responsibility
to present the Yilmaz Machine brand

in both the physical and digital worlds
accurately and effectively”

“Yilmaz Makine markasini

hem fiziksel hem dijital diinyada
dogru ve etkili anlatmak

bizim sorumlulugumuzda”

OKTAR OGUZHAN
CANDAN

Graphic Design
Specialist
Grafik Tasarim Uzmani

The Marketin
Department Team,
responsible for the
visibility of the Yilmaz
Machine brand in

both local and global
markets, makes
significant contributions
to the brand’s
reputation through its
continuous activities in
both the physical and
digital worlds.

Yilmaz Makine
markasinin yerel ve
kiiresel pazarlardaki
goruniirligiinden
sorumlu olan Pazarlama
Departmani Ekibi
hem fiziksel hem

de dijital diin!ada
araliksiz sirdiirdiigii
faaliyetlerle, marka
itibarina ¢cok onemli
katkilarda bulunuyor.
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KUBRA BAYRAK RASIT AKGUN
Marketing Marketin
Specialist Responsible
Pazarlama Pazarlama

Uzman Sorumlusu

First, could you briefly introduce
yourselves? How long have you been
working at Yilmaz Machine?

Ragit Akgiin: I began my career in brand
communication and marketing, and after
gaining experience in various sectors, I
have been working at Yilmaz Machine for
five years. I currently hold the position of
Marketing Responsible, overseeing mar-
keting strategies, brand communication,
and cross-departmental coordination
processes.

Riibra Bayrak: I began my career in digi-
tal marketing and corporate communica-
tions, focusing on digital marketing and
content creation. For the past 1.5 years,

I have been working at Yilmaz Machine
as a Marketing Specialist, managing the
brand’s digital communication, content,
and performance marketing processes.

EMRAH OZKAN

Videographer
Specialist
Videographer
Uzmani

BARIS YILDIRIM

Senior Marketing
Executive
Ridemli Pazarlama

Yoneticisi

Oncelikle sizleri kisaca taniyabilir
miyiz? Yilmaz Makine Ailesinde kag¢
yildir gérev aliyorsunuz?

Rasit Akgun: Kariyerime marka ileti-
simi ve pazarlama alaninda basladim
ve farkl sektérlerde edindigim dene-
yimlerin ardindan bes yildir Yilmaz
Makine'de gérev aliyorum. Su anda
Pazarlama Sorumlusu pozisyonunda,
pazarlama stratejileri, marka iletisimi
ve departmanlar arasi koordinasyon
sureclerini yénetiyorum.

Rubra Bayrak: Kariyerime dijital pa-
zarlama ve kurumsal iletisim alaninda
baslayarak dijital pazarlama ve icerik
tiretimi Uizerine yogunlastim. 1,5 yildir
Yilmaz Makine bunyesinde Pazarlama
Uzmani roliinde gérev aliyor, markanin
dijital iletisim, icerik ve performans
pazarlamasi sureclerini yénetiyorum.
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Oktar Oguzhan Candan: I have been work-
ing in graphic design for five years. After
gaining experience across various indus-
tries, I currently serve as a Graphic Design
Specialist at Yilmaz Machine.

Emrah Ozkan: I have been working in video
production and visual storytelling for ap-
proximately 10 years, gaining experience
across various projects. At Yilmaz Machine, I
serve as a Videographer Specialist, oversee-
ing the brand’s video content processes.

How do you ensure the brand is presented
accurately and effectively across

various touchpoints such as trade shows,
promotional materials, and the website?

RA: We approach brand visibility through an
integrated marketing communications strat-
egy rather than isolated efforts. Trade shows,
the website, and printed/digital materials

are not independent of one another; they are
reflections of the same story across different
touchpoints. While trade shows allow visitors
to directly experience the brand’s technical
strength and solution-oriented approach, the
website ensures a sustainable and accessible
continuation of that experience. Promotional
materials, meanwhile, both enhance memora-
bility and reinforce the brand's professional
image.

The most critical aspect of this process is
consistency: the message, visual language,
and brand tone must align across all chan-
nels. At the same time, by working in close
collaboration with sales, product, and post-
sales teams, we incorporate feedback from
the field into our communications and ensure
that the marketing output generated yield
commercial results. In this way, market-

Oktar Oguzhan Candan: Bes yildir
grafik tasarim alaninda ¢alisizyorum.
Farkl1 sektérlerde edindigim deneyim-
lerin ardindan Yilmaz Makine'de halen
Grafik Tasarim Uzmani pozisyonunda
gérev aliyorum.

Emrah Ozkan: Video prodiiksiyon ve
gorsel hikdye anlatimi alaninda yakla-
sik 10 yildir ¢alisarak, farkli projelerde
deneyim kazandim. Yilmaz Makine'de
de Videographer Uzmani pozisyonun-
da gérev alarak markanin video icerik
sureclerini ylurutuyorum.

Yilmaz Makinenin fuar
organizasyonlari, promosyon
materyalleri ve internet sitesi gibi
farkli temas noktalarinda markay!
dogru ve etkili bicimde géruntr kilmak
icin nasil bir ¢calisma yurtitiiyorsunuz?
RA: Marka gérintrlugunt tekil calis-
malar yerine entegre bir pazarlama
iletisimi yaklasimiyla ele aliyoruz.
Fuarlar, internet sitesi ve basili/dijital
materyaller aslinda birbirinden bagim-
siz dedil; ayni hikdyenin farkli temas
noktalarindaki yansimalaridir. Fuar
organizasyonlarinda markanin teknik
guctnu ve ¢éziim odakli yaklasimini
dogrudan deneyimlerken, internet sitesi
bu deneyimin surdirulebilir ve erigile-
bilir bir devamini sagliyor. Promosyon
materyalleri ise hem hatirlanabilirligi
artiriyor hem de markanin profesyonel
algisini destekliyor.

Bu sturecteki en kritik konu ise tutar-
hiliktir: Mesaj, gorsel dil ve marka tonu
tim kanallarda ayni ¢izgide ilerle-
melidir. Ayni zamanda satis, tirtin ve

W LNz

RASIT ARGUN:

The message, visual
language, and brand
tone must align
across all channels.
At the same time,
by working in close
collaboration with
sales, product, and
post-sales teams, we
incorporate feedback
from the field into
our communication
and ensure that

the marketing
output generates
commercial results.
This way, marketing
becomes a structure
that contributes not
only to visibility

but also to business
outcomes.

RASIT ARGUN:
Mesaj, gorsel dil ve
marka tonu tiim
kanallarda ayn1
cizgide ilerlemelidir.
Ayni zamanda
satig, iiriin ve satis
sonrasi ekiplerle
vakin is birligi
icinde calisarak
hem sahadan gelen
geri bildirimleri
iletisime dahil ediyor
hem de olusturulan
pazarlama
ciktilarinin ticari
karsilik iiretmesini
sagliyoruz. Boylece
pazarlama sadece
goriuniirlik degil,
ayni zamanda is
sonuclarina katk:
saglayan bir yap:
haline geliyor.
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RUBRA

BAYRAK: When
communicating

a technical

brand, the most
important balance
is maintaining
expertise while
remaining
understandable. For
this reason, when
developing our
content strategy, we
adopt an approach
that simplifies
complex technical
details, focuses on
benefits, and tells a
story. We don't build
our content solely
around product
descriptions; we
enrich it with usage
scenarios, real-world
applications, and
industry insights.

KUBRA BAYRAK:
Teknik bir markay:
anlatirken en
onemli denge;
uzmanhg: korurken
anlasilabilir
kalabilmektir. Bu
nedenle icerik
stratejimizi
olustururken
karmasik

teknik detaylan
sadelestiren,

fayda odakh ve
hikayelestirilmis
bir yaklasim
benimsiyoruz.
Iceriklerimizi
yalnizca iiriin
anlatimi iizerine
kurmuyor; kullanim
senaryolari, gercek
uygulamalar ve
sektorel icgoriilerle
zenginlestiriyoruz.
haline geliyor.
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ing becomes not just about visibility, but
a structure that contributes to business
outcomes.

What approach do you take to make
Yilmaz Machine's technical expertise more
visible, understandable, and engaging in
its content marketing and social media
communications?

RB: When communicating a technical
brand, the most important balance is
maintaining expertise while remaining
accessible. That's why, when developing
our content strategy, we adopt an approach
that simplifies complex technical details,
focuses on benefits, and tells compelling
stories. We don't base our content solely on
product descriptions; we enrich it with us-
age scenarios, real-world applications, and
industry insights. This allows us to create a
communication style that is more accessi-
ble and engaging for both our existing cus-
tomers and our potential target audience.
SEO, paid media, and data analysis form
the foundation of this structure. While we
increase organic visibility through search
engine optimization, we reach the right
target audience with digital ads. By feeding
all these processes with data, we analyzed
which content drives more engagement and
conversions, continuously improving our
strategy. In multi-channel campaigns, we
build a structure where all channels com-
municate with one another. Social media,
websites, email, and advertising campaigns
advance by supporting the same message
in different formats. In this way, we aim

to offer users a holistic brand experience
rather than a fragmented one.

On the other hand, we actively utilize dig-
ital communication in international trade

satis sonrasi ekiplerle yakin is birligi
icinde calisarak hem sahadan gelen geri
bildirimleri iletisime ddhil ediyor hem de
olusturulan pazarlama ¢iktilarinin ticari
karsilik uretmesini sagliyoruz. Béylece
pazarlama sadece gértinurlik degil, ayni
zamanda is sonu¢larina katki saglayan
bir yap1 haline geliyor.

Yilmaz Makinenin i¢erik pazarlamasi ve
sosyal medya iletisiminde teknik guct
daha géruntr, anlasilir ve etkilesimli
hale getirmek i¢in nasil bir yaklasim
benimsiyorsunuz?

KB: Teknik bir markay: anlatirken en
oénemli denge; uzmanlgi korurken anlasi-
labilir kalabilmektir. Bu nedenle icerik
stratejimizi olustururken karmasik teknik
detaylari sadelestiren, fayda odakl ve
hikayelestirilmig bir yaklasim benimsiyo-
ruz. Iceriklerimizi yalnizca triin anlatimi
tizerine kurmuyor; kullanim senaryolari,
gercek uygulamalar ve sektérel icgorii-
lerle zenginlestiriyoruz. Bu sayede hem
mevcut miusterilerimiz hem de potansiyel
hedef kitle icin daha erisilebilir ve ilgi
cekici bir iletisim dili olusturuyoruz.

SEO, paid media ve veri analizi de bu
yapinin temelini olusturuyor. Arama mo-
toru optimizasyonu ile organik gérintir-
lugt artirirken, dijital reklamlarla dogru
hedef kitleye ulasiyoruz. Tum bu stireg-
leri veriyle besleyerek hangi iceriklerin
daha fazla etkilesim ve dénusum sagla-
digini analiz ediyor, stratejimizi strekli
iyilestiriyoruz. Multi-channel kampan-
yalarda ise tum kanallarin birbiriyle
konustugu bir yapi kuruyoruz. Sosyal
medya, internet sitesi, e-posta ve reklam
kampanyalar1 ayni mesaji farkli format-
larda destekleyerek ilerliyor. Béylece kul-




show processes to increase visibility
before, during, and after the event; we
measure the contribution of these events
to marketing and sales through both en-
gagement and the business opportunities
generated. International trade shows play
a crucial role in positioning our brand on
a global scale and accessing new mar-
kets. We approach these processes not
merely as physical participation but as

a comprehensive communication plan
encompassing pre-, during, and post-fair
activities.

Similarly, when evaluating trade show
performance, we analyze various metrics
together, such as business connections
made, digital interactions, and campaign
returns. This allows us to measure the
contribution to both brand perception
and sales processes more clearly.

When it comes to design, what elements
do you focus on most to consistently
reflect Yilmaz Machine’s corporate
identity across different platforms and
content?

OOC: Consistency across all platforms

is the most critical element for effec-
tively reflecting the corporate identity.
Therefore, in our design processes, we
address fundamental elements such as
brand colors, typography, grid structure,
and visual language within a standard-
ized framework. We take care to main-
tain the same visual language across
every touchpoint, from trade show booths
to digital content, and from catalogs to
social media visuals. However, since each
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laniciya parcali degdil, biitiincul bir marka
deneyimi sunmay1 hedefliyoruz.

Diger yandan, uluslararasi fuar stire¢lerin-
de de dijital iletisimi aktif sekilde kulla-
narak fuar éncesi, sirasi ve sonrasinda
goruntirliigu artiriyor; bu organizasyonlarin
pazarlama ve satisa katkisini hem etkile-
sim hem de elde edilen is firsatlar1 tze-
rinden dSl¢timliuyoruz. Uluslararasi fuarlar,
markamizin kuresel él¢cekte konumlanmasi
ve yeni pazarlara erisim acisindan énemli
bir rol oynuyor. Bu surecleri yalnizca fizik-
sel katilim olarak degil, fuar éncesi, sirasi
ve sonrasinl kapsayan bir iletisim plani
olarak ele aliyoruz.

Yine, fuar performansini degerlendirirken
elde edilen is baglantilari, dijital etkilesim-
ler ve kampanya geri déntsleri gibi farkl
metrikleri de birlikte analiz ediyoruz. Bu
sayede hem marka algisina hem de satig
stureclerine olan katkiy1 daha net élgtimle-
yebiliyoruz.

Yilmaz Makine'nin kurumsal kimligini
farkli mecra ve iceriklerde tutarl bicimde
yansitmak i¢in tasarim tarafinda en ¢ok
hangi unsurlara dikkat ediyorsunuz?
OOC: Rurumsal kimligin gugli bir sekilde
yansitilabilmesi i¢in tim mecralarda tutar-
Iilik en kritik unsurdur. Bu nedenle tasarim
sureclerinde marka renkleri, tipografi, grid
yapisi ve gorsel dil gibi temel unsurlari
standart bir ¢ergevede ele aliyoruz. Fuar
stantlarindan dijital iceriklere, kataloglar-
dan sosyal medya gérsellerine kadar her
noktada ayni gérsel dili korumaya ézen
gosteriyoruz. Ancak her mecranin kendi
dinamigi oldudu icin bu standartlari esnek
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OKTAR OGUZHAN
CANDAN: Good
design is not just
about aesthetics;
it's also a tool

that strengthens
communication.
Especially in
technical context,
creating solutions
that simplify
information and
enhance readability
is of great
importance. Our
goal is to establish a
visual cohesion that
reflects the brand’s
professionalism,
inspires trust, and
leaves a lasting
impression.

OKRTAR OGUZHAN
CANDAN: lyi bir
tasarim yalnizca
estetik degil, aym
zamanda iletigimi
giiclendiren bir
aractir. Ozellikle
teknik iceriklerde,
bilgiyi sadelestiren
ve okunabilirligi
artiran ¢éziimler
uretmek buyiik
onem tasiyor.
Amacimiz; markanin
profesyonelligini
yansitan,

guven veren ve
akilda kalici bir
gorsel biitiinlik
olusturmak.

23 m



M Sales and Marketing Satis ve Pazarlama

ALUMINIUM

THE SILENT POWER OF
MODERN ARCHITECTURE

MODERN MIMARLIGIN
SESSiz GUCU

www.yilmazmachine.com.tr

platform has its own dynamics, we apply these standards
in a flexible yet controlled manner. Good design is not
merely aesthetic; it is also a tool that strengthens commu-
nication. Especially in technical context, creating solutions
that simplify information and enhance readability is of
great importance. Our goal is to establish a visual cohesion
that reflects the brand’s professionalism, inspires trust, and
leaves a lasting impression.

In video content, what production philosophy do you follow
to more effectively convey Yilmaz Machine's technical
strength and brand story?

EO: Our fundamental approach to video content is built on
combining Yilmaz Machine's technical strength with “indus-
trial aesthetics” and “visual storytelling.” When I look through
the viewfinder, I focus not just on what a product is, but on
how it works, what problem it solves, and the value it creates
in the field. I implement this approach in three key stages:
Strategic pre-production: Pre-production is the most critical
phase of the content creation process for me. Whether it's

a production moment in a factory, an application in the
field, or international trade shows, I clarify in advance what
message we'll convey to the audience—especially on digital
platforms like YouTube—and build the filming and editing
style entirely around this strategy. This ensures our content
achieves a much more focused and purpose-driven struc-
ture.

Visual dynamism and experience design: Achieving a
balance between dynamism, realism, and detail in visual
storytelling is crucial. I capture the speed, millimeter-level
precision, and power of machines through the right lighting,
macro shots, and dynamic camera angles. By enhancing
these raw visuals on the editing desk with motion graphics
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HISTORICAL TRANSFORMATION
TARIHSEL DONUSUM

» With the Hall-Héroult process in 1886,
aluminum was no longer a luxury metal.

» In the 20th century, combined with glass,
it transformed city skylines.

+ The rise of modern architecture began
with the rise of aluminum.

« 1886'da gelistirilen Hall-Héroult yontemiyle
alaminyum artik laks bir metal olmaktan cikti.

= 20. yozyilda cam ile birlikte sehirlerin siluetini
dedgistirdi.

* Modern mimarinin yikselisi, aliminyumun —
yukselisiyle baslad. e

ama kontrollii bir sekilde uyguluyoruz. Iyi bir tasa-
rim yalnizca estetik degil, ayni zamanda iletisimi
guclendiren bir aractir. Ozellikle teknik iceriklerde,
bilgiyi sadelestiren ve okunabilirligi artiran ¢ézumler
tiretmek buiyuk énem tasiyor. Amacimiz; markanin
profesyonelligini yansitan, given veren ve akilda
kalict bir gorsel butunlik olusturmak.

Video iceriklerinde, Yilmaz Makinenin teknik gticint
ve marka hikdyesini daha etkili anlatabilmek icin
nasil bir uretim anlayisiyla hareket ediyorsunuz?
EO: Video iceriklerde temel yaklasimimiz, Yilmaz Ma-
kine'nin teknik gucuni “endustriyel estetik” ve “gérsel
hikaye anlatimiyla” birlestirmek tizerine kurulu.
Vizérden baktigimda sadece bir turtiniin ne oldugunu
degil; nasil ¢alistigini, hangi problemi ¢ézduguni ve
sahada nasil bir deder yarattigini géstermeye odak-
laniyorum. Bu yaklasimi t¢ temel asamada hayata
geciriyorum:

Stratejik 6n hazirlk: Icerik tiretiminde én hazirlik
benim icin stirecin en kritik asamasidir. Ister fabri-
kadaki bir tiretim ani ister sahadaki bir uygulama
veya uluslararasi fuarlar olsun; izleyiciye -6zellikle
YouTube gibi dijital mecralarda- hangi mesaji vere-
cegimizi énceden netlestiriyor, cekim ve kurgu dilini
tamamen bu strateji lizerine insa ediyorum. Béylece
iceriklerimiz cok daha odakli ve amaca hizmet eden
bir yapiya kavusuyor.

Gorsel dinamizm ve deneyim tasarimi: Gérsel anla-
timda dinamizm, gerceklik ve detay dengesini sag-
lamak ¢ok énemlidir. Makinelerin hizini, milimetrik
hassasiyetini ve guctint dogru 1s1k, makro ¢ekimler
ve dinamik kamera acilariyla yansitiyorum. Bu ham
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and a rhythmic flow, I transform complex
engineering processes from mere “infor-
mation transfer” into an “experience” for
the viewer.

Human-centric brand story: No matter
how technologically advanced a machine
may be, there is a deep-rooted company
culture and collective effort behind it. In
our content, I also bring this human ele-
ment and the brand’s trustworthy struc-
ture into the frame.

In summary, by combining the dynamics
of production, storytelling, and proper
planning, I transform videos into a pow-
erful communication tool that not only
showcases the product but also conveys
both Yilmaz Machine's engineering prow-

ess and its emotional side to the audience.
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goruntuleri kurgu masasinda hareketli
grafikler (motion graphics) ve ritmik bir
akisla destekleyerek, karmasik mihendis-
lik siireclerini sadece bir “bilgi aktarimi”
olmaktan ¢ikarip izleyiciye bir “deneyim”
olarak sunuyorum.

Insan odakli marka hikdyesi: Makine ne
kadar teknolojik olursa olsun, arkasinda
koklu bir sirket kulturu ve kolektif bir
emek vardir. Iceriklerimizde bu insan fak-
térinit ve markanin gliven veren yapisini
da kadraja ddhil ediyorum.

Ozetle; tiretim, kurgu ve dogru planlama
dinamiklerini bir araya getirerek, videolar
sadece urun tanitan degil; Yilmaz Maki-
nenin hem muhendislik guctini hem de
duygusal yénunu izleyiciye aktaran gl¢lu
bir iletisim aracina dénusturiiyorum.

SCM 420

Installation Video is Now Online!
Kurulum Videomuz Yayindal

INSTAGRAM: FACEBOOR:

EMRAH OZRAN:

No matter how
technologically
advanced a machine
may be, there is

a deep-rooted
company culture
and collective

effort behind it. In
our content, I also
incorporate this
human element

and the brand’s
trustworthy structure
into the frame.

EMRAH OZRAN:
Makine ne kadar
teknolojik olursa
olsun, arkasinda
koklii bir sirket
kiiltiiri ve kolektif
bir emek vardir.
Iceriklerimizde bu
insan faktoriini ve
markanin giiven
veren yapisini

da kadraja d3ihil
ediyorum.
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B Notes from History Tarihten Notlar

ON THE WINDOW PANEL TURKIYE'S FIRST
PRODUCTION FACILITY: CAYIROVA GLASS FACTORY

PENCERE CAMINDA TURRIYENIN ILK
URETIM TESISI: CAYIROVA CAM FABRIRASI

THE CAYIROVA GLASS FACTORY, WHICH
BEGAN PRODUCTION IN 1961, HAS MADE
A SIGNIFICANT CONTRIBUTION TO
TURRIYE'S FLAT GLASS DEMAND SINCE
ITS INCEPTION. TODAY, TURKIYE IS THE
LARGEST FLAT GLASS PRODUCER IN
EUROPE AND THE FIFTH LARGEST IN THE
WORLD.

The glass industry, one of the key industrial sectors
supplying inputs to many industries, began in Turkiye

Historically, the earliest remnants of glassware from
the Ottoman Empire were discovered during excava-
tions of the Edirne Palace, whose construction began in
1450. It is known that glass craftsmanship continued
at the Topkap: Palace thereafter. Records indicate that
glass products such as pitchers, bottles, bowls, glasses,
and mirrors were produced in the 1600s, with bottle
production standing out. Among the various factories
established as part of industrialization efforts by the
1800s, the Beykoz Glass and Billurate Imperial Factory,
commissioned during the reign of Abdulmecid, is con-
sidered a milestone in today’s Turkish glass industry. In
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with the establishment of the Pasabahge factory in 1935.

1961'DE URETIME GECEN CAYIROVA CAM
FABRIRASI, KURULUSUNDAN ITIBAREN
TURRIYE'NIN DUZ CAM TALEBINE ONEMLI
BIR RATRI SAGLAMISTI. GUNUMUZDE
TURRIYE, DUZ CAM URETIMINDE
AVRUPA'NIN BIRINCI VE DUNYANIN BESINCI
BUYUR DUZ CAM URETICISI KONUMUNDA
BULUNUYOR.

Bircok sektére girdi veren temel sanayi alanlarindan biri
olan cam sanayi sektért Tirkiyede 1935 yilinda Pasa-
bahce fabrikasinin kurulmasi ile baslamistir. Ge¢gmiste
ise Osmanl Imparatorludu zamanindan cam esya kalin-
tilarina en erken, 1450 yilinda Edirne'de yapimina bas-
lanan Edirne Sarayi'nin kazilar sirasinda rastlanilmistir.
Daha sonra ise cam is¢iliginin Topkap: Sarayi’nda de-
vam ettirildigi bilinmektedir. 1600 lerde surahi, gise, kdse,
bardak, ayna gibi cam trunleri tretildigine dair kayitlar
bulunmakta ve gise uretimi éne ¢cikmaktadir. 18001er
itibariyla sanayilesme adimlar1 kapsaminda kurulan
cesitli imalathaneler arasindan 6zellikle Abdulmecid
déneminde yaptirilan Beykoz Cam ve Billurat Fabrika-i
Humayunu, guntimuz Tirk cam endustrisinin kilometre
tas: kabul edilir. 1885 yilinda ise Modyanu adindaki bir




1885, the Pasabahce Bottle Factory, founded
by a foreigner named Modyanu, employed
hundreds of workers, and it is known that
this factory remained operational into the
early 20th century. However, the factory

in Beykoz faced various production issues
due to the wars at the beginning of the
20th century and, unable to compete with
products imported from Europe, ceased
production for economic reasons during the
Second Constitutional Era. The first step

in reviving the glass industry of the young
Turkiye Republic was the establishment of
the Pasabahge factory in 1935.

Glass production is a sector that requires
modern technology, energy-intensive
processes, large-scale investments, and
consequently significant (capital-intensive)
financial resources. Furthermore, the neces-
sity for furnaces to operate continuously,
along with the high capital requirements for
renewal, maintenance, modernization, and
new capacity investments, are factors that
make entry into the sector challenging. In
terms of global production, Turkiye ranks
first in Europe and fifth worldwide in flat
glass; second in Europe and third world-
wide in glass tableware; fifth in Europe and
worldwide in glass packaging; and fourth in
Europe and eighth worldwide in soda ash.
The Sisecam Group accounts for 72% of the
production capacity in our country.

THE FIRST FACILITY

FOR FLAT GLASS PRODUCTION

The first industrial facility for flat glass pro-
duction in Turkiye was the Cayirova Glass
Factory. Flat glass is a symbol of industrial-
ization, a driving force behind key sectors,
and the foundation of a vision for the future.
Founded in 1959 and operational since 1961,
the Cayirova Glass Factory is a long-stand-
ing institution that has played a pivotal role
in the region's development as an industrial
city, notably through its flat glass (win-

dow glass) production-a key milestone in
Tarkiye's industrial history. Over the years,
the factory has also pioneered numerous
firsts in Turkiye. The facility, which began
producing automotive glass in 1966, eventu-
ally became a pioneer in the production of
flat glass and frosted glass. Over the years,
the factory modernized its technology to
continue producing glass for the automotive
and construction sectors, making a signif-
icant contribution to the Sisecam Group's
flat glass production capacity. Today, the
Sisecam Group holds a significant position
not only in Turkiye but also on a global
scale in the production of flat glass and
continues to play a leading role in glass pro-
duction technologies using the float process.

yabanci tarafindan kurulan Pasabahce
Sise Fabrikasinda ytizlerce is¢inin ¢alig-
tig1, 20'nci ytizyil basinda bu fabrikanin
faal oldugu bilinmektedir. Bununla bir-
likte Beykoz'daki fabrika, 20'nci ytuzyilin
basindaki savasglar nedeniyle tretimde
cesitli sorunlar yasamis ve Avrupadan
ithal edilen tirtnlerle rekabet edeme-
yerek Ikinci Mesrutiyet déneminde
ekonomik nedenlerle tiretimini durdur-
mustu. Geng Tirkiye Cumhuriyetinin
cam sanayisini yeniden ayaga kaldiran
ilk adim ise 1935’te kurulan Pasabahce
fabrikas1 olmustur.

Cam tretimi modern teknoloji, enerji
yogun, buiytk élcekli yatirim ve dola-
yisiyla énemli élctide (sermaye yogun)
finans kaynadi gerektiren bir sektérdir.
Bununla birlikte, firinlarin Kkesintisiz
calismak zorunda olmasi, yenileme,
bakim, modernizasyon ve yeni kapasite
yatirimlarinin yuksek sermaye ihtiyaci
gerektirmesi sektére girisleri zorlastirici
unsurlardir. Kiresel konumda tretimde
Turkiye diz camda Avrupada birinci,
dunyada besinci sirada; cam ev esya-
sinda Avrupa'da ikinci, diinyada tg¢tinct
sirada; cam ambalajda Avrupada ve
diunyada besinci sirada; soda kiiliin-

de Avrupa'da dérdiinct, diinyada ise
sekizinci siradadir. Ulkemizdeki tiretim
kapasitesinin yuzde 721ik kismi ise
Sisecam Grubu tarafindan karsilan-
maktadir.

DUZ CAM URETIMINDE ILK TESIS
Turkiye diuz cam lretimindeki ilk en-
dustriyel tesis ise Cayirova Cam Fabri-
kasidir. Duz cam sanayilesmenin sem-
bolt, lokomotif sektérlere yoén veren bir
gug ve gelecede uzanan bir vizyonun
temelidir. 1959'da temeli atilip 1961'de
faaliyete gegen ve Turkiyenin sana-
yilesme tarihinde diiz cam (pencere
cami) uretimiyle 6ne ¢ikan, bélgenin sa-
nayi sehri olmasinda temel rol oynayan
koklu bir kurulus olan Cayirova Cam
Fabrikasi, yillar icerisinde Turkiye'deki
pek cok ilke de ev sahipligi yapmistir.
1966'da otomotiv cami lretimine bas-
lanan tesis, zamanla diiz cam ve buzlu
cam uretiminde 6énct olmustur. Fabrika,
yullar icinde teknolojisini modernize
ederek otomotiv ve insaat sektéru igin
cam uretimine devam etmis, Sisecam
Grubu'nun diiz cam tretim kapasitesine
buytk katki saglamistir. Ginumiuizde
duz cam uretiminde Sisecam Grubu
sadece Tiirkiye'de degil kuresel dlgekte
de 6nemli bir konumdadir ve kullanilan
float teknigi ile cam tretimi teknolojile-
rinde de énct roliint surdirmektedir.

“Turkiye’s first
automotive glass
production was also
carried out at the
Cayirova Processed
Glass Factory in
1966."

“Tiirkiye'nin ilk
otomotiv cami
uretimi de 1966
yilinda Cayirova
Islenmis Cam
Fabrikasi’'nda
gerceklestirilmistir”

“Production of
frosted glass and
flat glass using
the Pittsburgh
system began at
the Cayiwrova Glass
Factory in 1971

“Cayirova Cam
Fabrikasi’'nda

ilk buzlu cam ve
Pittsburgh sistemi
ile diiz cam iiretimi
1971 yilinda baslad1”
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Discovered in the 19th century, PVC is the third
most widely used plastic raw material in the
world after polyethylene and polypropylene. Due
to its advantages such as ease of processing,
resistance to water and fire, recyclability, cost-
effectiveness, light weight, long service life, ease
of repair, flexibility, strength, and transparency,
PVC continues to be used extensively, particularly
in the construction industry.

PVC, the abbreviated name for polyvinyl chloride, is a
type of polymer made from petroleum (or natural gas)
and salt. After being blended with various additives, PVC
is molded at high temperatures to form plastic and is
widely used in virtually every field.

As one of the most valuable products in the chemical
industry, over 50% of the world's PVC production is ded-
icated to meeting the needs of the construction sector.
Due to its affordability and ease of installation, PVC has
increasingly replaced traditional building materials like
wood, concrete, and clay in many applications, particular-
ly in recent years.

THE INVENTION OF PVC

HOW DID HAPPEN?

Polyvinyl chloride was discovered by accident in two dif-
ferent forms in the 19th century: by Henri Victor Regnault
in 1835 and by Eugen Baumann in 1872.

The “father” of PVC is the French chemist Henri Victor
Regnault, who stumbled upon this substance uninten-
tionally while working with heated ethylene chloride

(also known as Dutch oil) in 1835. While attempting to
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19’uncu yiizyilda kesfedilen PVC, diinyada
polietilen ve polipropilenden sonra en yaygin
kullanilan plastik ham maddesidir. Rolay
islenebilirlik, suya ve atese dayaniklilik, geri
doniistiiriilebilirlik, maliyet, hafiflik, uzun
kullanim 6mrii, kolay tamir edilebilirlik,
esneklik, saglamlik ve seffaflik gibi avantajlan
sebebiyle PVC, 6zellikle yap: sektoriinde yogun
olarak kullanilmaya devam ediliyor.

Polivinil Kloruir kelimesinin kisaltilmis adi olan PVC,
petrol (veya dogal gaz) ile tuzdan olusan bir polimer
turudur. PVC, cegitli katki maddeleriyle harmanlandik-
tan sonra yuksek sicakliklarda sekillendirilerek plas-
tik haline getirilir ve yaygin olarak hemen hemen her
alanda kullanilir.

Kimya endustrisinin en degerli trtinlerden biri olan
PVC'nin diinya genelinde ytzde 50'den fazlas: yapi
sektoértiniin ihtiyaclarina yénelik uretiliyor. Bina malze-
mesi olarak kullanilan PVC ucuz ve kolay monte edi-
lebilir bir tirtin olmas! sebebiyle ¢ézellikle son yillarda,
geleneksel yap1 malzemeleri olan ahsap, beton ve kilin
bir¢ok alanda yerini almis durumdadir.

PVC'NIN ICADI

NASIL GERCERLESTI?

Polivinil klortir 19'uncu ytizyilda iki farkli halde, 1835te
Henri Victor Regnault ve 1872'de Eugen Baumann
tarafindan kaza eseri kesfedilmistir.

PVC'nin ilk babasi, 1835 yilinda 1sitilmis etilen kloriru
(Hollanda yagt olarak da bilinir) islerken farkinda ol-
madan bu maddeye rastlayan Fransiz kimyager Henri




decompose this oil by heating it with an
alcohol-based potassium hydroxide solu-
tion, Regnault obtained the vinyl chloride
monomer, which was accidentally exposed
to sunlight while in its gaseous state.

The resulting white powder was polyvi-
nyl chloride. However, the patent for this
discovery was later attributed to Eugen
Baumann in Germany in 1872.

In 1913, the polymerization technique
that led to the creation of PVC (utilizing
sunlight) was patented by the German
chemist Friedrich Heinrich August Klatte;
however, this still resulted in a product
that was very brittle and easily breakable.
During the same years, the efforts of the
Russian chemist Ivan Ostromislensky also
failed.

In 1926, Waldo Lonsbury Semon of the
BF. Goodrich company in the U.S, in his
efforts to find a cheaper synthetic alter-
native to natural rubber, succeeded in
increasing PVC'’s plasticity and making it
more elastic. Semon developed a method
of plasticizing PVC by mixing it with var-
ious additives and using PVC in this way
for shock absorbing gaskets, electrical
wire insulation, and coated fabric products
under the Koroseal brand.

One of the most well-known applications
of the plastic began with Vinylite, intro-
duced to the market in 1930 by Union
Carbide and Carbon Corporation (later
Union Carbide Corporation). Vinylite was
a copolymer of vinyl chloride and vinyl
acetate, and the product quickly became
the standard material for gramophone
records with long playing time.

T
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Victor Regnault'dur. Regnault, bu yagi
potasyum hidroksit alkollii bir maddeyle
1sitarak ayristirma girisiminde bulunur-
ken, vinil kloriir monomerini elde etti ve
bu monomer gaz halindeyken kazara
gunes 1sinlarina maruz kaldi. Ortaya
cikan beyaz toz, polivinil klorturdi. Ancak,
bulusun telif hakk: daha sonra, 1872'de
Almanya'da Eugen Baumann'a atfedildi.
1913'te ise PVC'nin yaratilmasina yol
acan polimerizasyon teknigi (giines 1s1-
gindan faydalanarak) Alman Friedrich
Heinrich August Klatte tarafindan patent-
lendi; ancak bu, hdla cok kirilgan ve kolay
kirilan bir trtinle sonu¢landi Ayni yillar-
da Rus kimyaci Ivan Ostromislensky nin
cabalari da basarili olamadi.

1926 yilinda, ABD'deki B.F. Goodrich sirke-
tinden Waldo Lonsbury Semon, dogal ka-
ucugun daha ucuz bir sentetik alternatifi-
ni bulma ¢abasiyla PVC'nin plastisitesini
artirmay1 ve daha elastik hale getirmeyi
basardi. PVC'yi farkli katk: maddeleri ile
karistirip plastiklestirme metodu gelisti-
ren Semon, bu sekilde PVC'yi, Koroseal
markasi altinda amortisér contalari,
elektrik teli yalitimi ve kaplamali kumas
tirtnlerinde kulland1.

Plastigin en bilinen uygulamalarindan
biri ise 1930 yilinda Union Carbide and
Carbon Corporation (daha sonra Union
Carbide Corporation) tarafindan piyasaya
surtilen Vinylite ile basladi Vinylite, vinil
klorur ve vinil asetatin bir kopolimeriydi
ve uUrun Kkisa surede, uzun calma stiresi-
ne sahip gramofon plaklarinin standart
malzemesi haline geldi.

Ikinci Diinya Savasi'nda, tsttin guvenlik

W LNz

“Polyvinyl chloride
is the third most
produced synthetic
plastic polymer

in the world after
polyethylene and
polypropylene,

and it has a very
wide range of
applications.”

“Polivinil kloriir,
polietilen ve
polipropilenden
sonra diinyada

en ¢ok iiretilen
liciincii sentetik
plastik polimerdir
ve oldukca genis
kullanim alanina
sahiptir.”

"PVC can be recycled

approximately
seven times, and
its lifespan is
about 140 years.
Its international
recycling code is
designated as ‘3

“PVC yaklasik

vedi kez geri
doniisebilir ve 6mri
yvaklasik 140 yildar.
Uluslararasi geri
déniisiim kodu ise ‘3’
olarak belirtilmistir.”
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HOWIS PVC
PRODUCED?

PVC, or polyvinyl chloride, is one
of the first plastics ever produced
and has a very widespread use.

It is derived from salt (57%) and
petroleum derivatives (43%).
PVCis produced using chlorine
obtained through the electrolysis
of saltwater and ethylene derived
from petroleum or natural gas

via a “cracking” process. After
several steps, another gas called
vinyl chloride monomer (VCM)

is produced. Subsequently,
through a reaction known as
polymerization, VCM molecules
bond together to form a fine
white powder PVC. This powder is
mixed with additives (stabilizers
and/or plasticizers) to achieve

the properties required for the
intended application. The resulting
PVC granules (components) or
ready-to-use powders (pre-mixes)
are transformed into the finished
product.

During World War II, demand for PVC
surged further as it became the standard
cable insulation material for military ships
due to its superior safety and flame-re-
tardant properties. In the following years,
more companies began producing PVC,

APPLICATIONS OF
PVC

By using different additives during
the production of PVC products,
properties such as durability,
hardness, color, and transparency
can be customized for most
applications. For example:
+ Building products such as
window and door frames, other

roofing sheets, tunnel linings,
swimming pools, and tanks.

+ Water and sewer pipes
and systems, energy and
communication cables.

+ Coverings such as tarpaulins,
raincoats, and corrugated metal
sheets.

+ Insulation and waterproofing
for low-voltage power sources,
telecommunications, electronic
devices, and automobiles.

+ Packaging, pharmaceuticals,
food and confectionery, water
and fruit juices, labels, and
serving trays.

+ Cables, underbody coatings,
and interior accessories in
automobiles.

+ Medical products such as blood
bags, blood transfusion tubes,
and surgical gloves.

+ Leisure products such as garden
houses, shoes, inflatable pools,
and tents.

profiles, floor and wall coverings,

and production volumes increased dra-
matically. As developers discovered new
and innovative applications, production
methods were modified to improve PVC'’s
durability, paving the way for its use in
the construction industry. For example, in
Germany, the production of extruded PVC
profiles for window and door manufactur-
ers began in 1967 with the Kémmerling
company, followed by Gealan in 1968 and,
and Salamander in 1973. By the 1980s,
co-extrusion -a process where different
materials are processed simultaneously
and emerge from the die as a single unit-
was developed. This method enabled the
production of gaskets with, for example, a
rigid inner core (serving as a support) and
a soft outer layer (providing high airtight-
ness).

APPLICATIONS

WIDE RANGE

Thanks to its hardness, strength, and
flame resistance, pure PVC continues to be
widely used today in construction applica-
tions such as pipes, cable conduits, exterior
cladding, and window and door frames.
Additionally, while PVC is used to produce
transparent bottles through blow molding,
floor tiles, garden hoses, synthetic leather
upholstery, and shower curtains made from
plasticized PVC are also frequently pre-
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ve yanmaz elektrik ézellikleri dolayisiyla,
askeri gemilerde standart kablo yalitim
malzemesi haline geldiginde PVC ta-
lebi daha da artig gésterdi. Takip eden
yillarda daha fazla sirket PVC uretme-
ye baslad: ve turetim hacmi ¢arpici bir
bicimde artti. Gelistiriciler daha baska
ve yenilikei kullanim alanlari bulurken,
tiretim yéntemlerini degistirerek PVC'nin
dayaniklilidi iyilestirildi ve yap1 sekto-
riinde kullanima da kap: aralanmis oldu.
Ornegin Almanya'da pencere ve kapi
ureticileri icin ekstriide PVC profillerin
uretimi 1967 yiinda Kémmerling sirke-
tiyle basladi, ardindan 1968'de Gealan ve
1973'te Salamander sirketleri bu treti-
me katildi. 1980ere gelindiginde farkli
malzemelerin es zamanli olarak islenip
kaliptan birlesik halde ¢iktigi bir islem
olan koekstriizyon gelistirildi. Bu yéntem,
ornegdin, sert bir i¢c kisma (destek gérevi
goren) ve yumusak bir dig kisma (yuksek
hava gecirmezlik saglayan) sahip conta-
larn tiretimine olanak tanidi

RULLANIM ALANLARI

COK CESITLI

Saf PVC, sertligi, mukavemeti ve alev
direnci sayesinde gunumitizde halen

boru, kablo kanali, dis cephe kaplamasi,
pencere ve kapi gerceveleri gibi yapi sek-
tériindeki uygulamalarda yogun olarak
kullanilmaya devam ediliyor.

Ayrica PVC, sisirme kaliplama yénte-
miyle seffaf siseler haline getirilerek de
kullanilirken, plastiklestirilmis PVC'lerden
uiretilen yer karolari, bah¢e hortumla-

r1, suni deri désemeler ve dus perdeleri




ferred by consumers. On the other hand,
plastisol (another PVC derivative) can be
transformed into products by spreading
it onto fabric or pouring it into molds.
Flexible gloves can be made by dipping a
hand-shaped mold into plastisol, and hol-
low objects like galoshes can be created
by pouring plastisol into a mold, draining
the excess, and then hardening the mate-
rial left on the mold’s walls.

COST-EFFECTIVE,
ENVIRONMENTALLY FRIENDLY
PRODUCT

Polymers are the cornerstone of prod-
ucts that simplify our lives, ensure safety,
maintain cleanliness, and add fun, they
are present in every aspect of our lives.
As cost-effective material, polymers are
frequently chosen for technological inno-
vations because they can overcome many
design challenges. With the increase in bi-
opolymer production in recent years, these
flexible yet durable materials have already
secured their place in the future as a more
environmentally conscious option.

When we look around us, we can see
polymers in every aspect of life from
smartphones in our hands to computers;
from CDs to the clothes, we wear; from
the simplest mode of transportation, cars,
to high-tech aircraft and ships; and from
shopping bags to surgical equipment.
Among the reasons for the widespread
use of polymeric materials, including PVC,
are their versatility, light weight, safe-

ty, durability, and low cost. Contrary to
popular belief, PVC requires less petrole-
um than many other polymers, and in our
daily lives, we most commonly encounter
PVC in its rigid form as door and win-
dow profiles. In recent years, PVC has
replaced traditional building materials
such as wood, concrete, and clay in many
applications. On the other hand, PVC is
also frequently used in the production

of machinery and equipment, including
pressure pipes, pipe fittings, fittings, ven-
tilation ducts, fixtures, pumps, and foils.
In the electrical engineering sector, PVC
is utilized as insulation pipes, distribution
panels, cable channels, and plates; in the
packaging industry, it is extensively used
in the manufacture of bottles, drums,
pitchers, and various containers.

Over the past 50 years, PVC derivatives
have also entered the healthcare sector;
we can find them in parenteral solutions,
blood and blood product bags, and trans-
fusion sets, as well as in catheters, can-
nulas, drains, stoma products, and many
other applications.

de siklikla tuketiciler tarafindan tercih
edilmektedir. Diger yandan, bir bagska PVC
tiirevi olan plastisol ise kumas Uzerine
yayimak veya kaliplara dékiilmek su-
retiyle urtin haline getirilebilmektedir. El
seklindeki bir kalip plastisole daldirilarak
esnek eldivenler yapilabilir ve plastisol
kaliba doéktlip fazlasi bosaltildiktan son-
ra kalibin duvarlarinda kalan malzeme
katilastinlarak galos gibi ici bos nesneler
yapilabilir.

UYGUN MALIYETLI,

CEVRECI URUN

Polimerler hayatimizi kolaylastiran, gu-
venli kilan, temiz tutan ve eglenceli hale
getiren trunlerin temel tasi olarak her
alanda karsimizdadir. Uygun maliyetli bir
malzeme olan polimerler, bir¢ok tasarim
engelini de asabildigi icin teknolojik yeni-
liklerde siklikla tercih edilen bir malzeme-
dir. Son yillarda biyopolimerlerin tretimi-
nin artmasiyla, bu esnek ama dayanikli
malzemeler, dogaya karsi daha duyarli
bir malzeme olarak gelecekteki yerini de
simdiden almis durumdadir.

Cevremize baktigimizda, elimizdeki cep
telefonundan, bilgisayarlara; CDlerden,
tizerimizdeki kiyafetlere; en basit ula-
sim aract arabalardan, ytiksek teknoloji
ucak ve teknelere; alisveris posetlerinden,
ameliyathane ekipmanlarina kadar her
alanda polimerleri gérebiliriz.

PVC de dahil olmak tlzere polimerik mal-
zemelerin bu kadar yaygin olmalarinin
sebepleri arasinda ¢ok yénli kullanima
yatkin, hafif, gtivenli, dayanikli ve du-
stk maliyetli olmalar geliyor. Sanilanin
aksine diger bir¢ok polimerden daha az
petrole ihtiya¢ duyan PVC'yi gtindelik ha-
yatimizda en ¢ok PVC'nin kati formu olan
kap1 ve pencere profillerinde gértiyoruz.
Son yillarda PVC geleneksel yapr malze-
meleri olan ahsap, beton ve kilin bircok
alanda yerini almistir. Diger yandan PVC
makine ve ekipman uretiminde; basingli
borular, boru baglantilari, fitingler, hava-
landirma kanallari, armattrler, pompalar,
folyolarda da siklikla kullaniliyor. Elektro-
teknik sektoriinde ise izolasyon borulari,
dagitim panolari, kablo kanallari, plaka-
lar olarak degerlendirilen PVC, ambalaj
sektoriunde de yogun olarak sise, bidon,
surahi ve cesitli kaplarin imalatinda kul-
laniliyor.

Son 50 yildir saglik sektériinde de kul-
lanima giren PVC tiirevlerine, parenteral
kullanilan sivilarda, kan ve kan trtnle-
rinin torbalarinda ve transfiizyon setle-
rinde, kateter, kantl ve drenlerde, stoma
tirunlerinde ve daha bir¢ok yerde rastla-
yabiliyoruz.

PVC NASIL
URETILIYOR?

PVC ya da polivinil klorir tretilen
ilk plastiklerden birisidir ve ¢ok
yaygn bir kullaruma sahiptir. Tuz
(ylizde 57) ve petrol tiirevlerinden
(ylizde 43) elde edilir. PVC, tuzlu
suyun elektroliz yardimyla
ayrigmasyla elde edilen kloriir

ile “parcalama” islemi araciligyla
petrol veya gazdan elde edilen
etilen kullarularak tretilir. Birkag
asama sonra bagka bir gaz olan
vinil klortir monomeri (VCM)
iiretilir. Daha sonra polimerlestirme
olarak bilinen bir diger reaksiyon
sonucunda VCM molekiilleri
birbirine baglanarak ince beyaz bir
tozu yani PVC'yi olusturur. Bu toz
katki maddeleriyle (dengeleyiciler
ve/veya plastiklestiriciler)
karstirilarak istenilen uygulama
icin gereken Gzelliklere ulastlir. Elde
edilen PVC grandilleri (bilesenler)
ya da kullanima hazir tozlar

(6n karisimlar) bitmis trtine
déndistardlir.

PVC’NiN KULLANIM
ALANLARI

PVC iirtinleri tiretilirken farkl
katkt maddelerinin kullanilmastyla
beraber dayaniklilik, sertlik,

renk ve geffaflik 6zellikleri

cogu uygulamaya 6zel olarak

degistirilebilmektedir. Ornegin:

+ Dogramalar ve diger profiller,
zemin ve duvar kaplamalari,
catt kaplama levhalart, tiinel
astarlari, ylizme havuzlari ve
tanklar gibi bina trtnleri.

+ Su ve kanalizasyon borulart
ve tertibaty, enerji ve iletisim
borulart.

+ Branda, yagmurluk ve oluklu
metal levhalar gibi kaplamalar.

+ Diistik voltajli enerji kaynaklari,
iletigim, elektronik aletler ve
otomobiller i¢in yalitim ve
gecirmezlik.

+ Ambalajlar, farmasétikler, gida
ve sekerleme, su ve meyve sulart,
etiketler, sunum tepsileri.

+ Otomobillerdeki kablolar, govde
altt kaplamast ve i¢ aksesuarlar.

+ Kan torbalari, kan nakil tipleri
ve cerrahi eldivenler gibi tibbi
trdnler.

+ Bahge hortumlari, ayakkabilar,
sisme havuzlar, cadurlar gibi
dinlence Urtinleri.
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Located in the southernmost part of Spain, where
the Mediterranean Sea meets the Atlantic Ocean,
the enchanting region of Andalusia (Andalucia

in Spanish) has been home to many different
civilizations throughout history. Bearing the
traces of many cultures from the Phoenicians

to the Romans, the Visigoths to the Muslim
Umayyads of Al-Andalus the region is unlike any
other place you will see in Europe.

With the arrival of Berber and Arab armies from North
Africa in 711, Andalusia became one of the most impor-
tant centers of Islamic civilization for nearly 800 years.
Cities like Cérdoba, Granada, and Seville became major
hubs for the advancement of science, art, and architecture,
hosting some of Europe’s largest libraries, universities, and
unique architectural masterpieces. Although Muslim rule
came to an end with the Catholic Monarchs’ conquest of
Granada in 1492, one can still sense the intertwined fabric
of Islamic, Christian, and Jewish cultures in the streets of
Al-Andalus.

Geographically, mountains, valleys, coastal towns, and
endless olive groves best define Andalusia. The “Pueblos
Blancos™ region, famous for its whitewashed houses, offers

m 32

Ispanya’nin en giineyinde, Akdeniz ile Atlas
Okyanusu’'nun bulustugu biiyiileyici bir

bélge olan Endiiliis (Ispanyolca Andalucia),
tarihi boyunca bircok farkl1 medeniyete ev
sahipligi yapmistir. Fenikelilerden Romalilara,
Vizigotlardan Miisliman Endiiliis Emevilerine
kadar bircok kiiltiiriin izlerini tasiyan bélge,
bu nedenle Avrupa’da goreceginiz hicbir yere
tam olarak benzemez.

Ruzey Afrika'dan gelen Berberi ve Arap ordularinin
711 yilinda Iber Yarimadasi'na ayak basmasiyla En-
duliis, yaklasik 800 yil boyunca Islam medeniyetinin
en 6nemli merkezlerinden biri haline gelmisti. Cérdoba,
Granada ve Sevilla gibi sehirler bilim, sanat ve mi-
marinin gelistigi 6nemli merkezler olurken; Avrupanin
en buytuk kitiuphanelerine, tiniversitelerine ve essiz
mimari eserlere ev sahipligi yaptilar. 1492 yilinda
KRatolik Krallarin Granada'y: fethetmesiyle Miisluman
yénetimi sona erse de Enduliis'lin sokaklarinda hala
Islam, Hristiyan ve Yahudi kiiltiirlerinin i¢ ice gecmis
dokusunu hissetmek mumkundur.

Cografi olarak daglar, vadiler, sahil kasabalar1 ve
ugsuz bucaksiz zeytinlikler Endilisd en iyi sekilde




some of Spain's most beautiful landscapes. While the Sierra
Nevada Mountains are a paradise for skiers, the coasts

of Tarifa and Cadiz are ideal for windsurfing enthusiasts.
Additionally, due to its proximity to Morocco, Maghreb in-
fluences remain quite prominent in Andalusian cuisine and
architecture. Today, Andalusia is famous as the birthplace of
Flamenco music and dance, the heart of tapas culture, and
home to some of Europe’s warmest cities.

THE FAIRYTALE CITY

GRANADA

Granada, the city where Umayyad culture is most deeply felt,
is a fairy-tale city that harmoniously blends both Islamic
and Spanish influences. Known as “a city created for walking
and dreaming,” Granada, with its snow-capped mountains,
narrow streets, and beautiful architecture, makes one feel as
if they are floating on clouds every moment. A full million
volumes of books were burned in the Granada library, which
was one of the world's most important libraries of its time.
Famous physicist Pierre Curie remarked on this at the begin-
ning of the 20th century: “We have only 30 books left from
Muslim Al-Andalus, yet we were able to split the atom. If
half of those 1 million burned books had survived, we would
already be traveling among the galaxies in space.”

ALHAMBRA PALACE

The Alhambra Palace, the heart of Granada and the most
significant example of Islamic architecture in Andalusia, is
the number one destination for travelers to Andalusia. Rising
in all its splendor on the slopes of Granada, the Alhambra
Palace is recognized not only as one of Spain's but also as
one of the world's most impressive architectural masterpiec-
es. Known by its name meaning “Red Fortress,” this structure
was built by the Nasrid Dynasty in the 13th century and
represents the golden age of Muslim rule in Granada. This
unique structure, which throughout history has blended the
elegance of Islamic architecture with the artistic sensibilities
of Western Europe, is considered the place that best reflects
the spirit of Granada. The palace complex served not only
as a residence for rulers but also as a center where the state
was governed and where art and culture flourished. Every
corner of the Alhambra Palace is adorned with intricate
craftsmanship, and today it is visited by millions of tourists
annually at. For this reason, it is recommended to purchase
tickets months in advance. Official tickets can be purchased
through the Patronato de la Alhambra. It is open from 8.30

ifade eder. Ozellikle beyaz badanali evleriyle tinlii
“Pueblos Blancos” bolgesi, Ispanyanin en gtizel
manzaralarindan bazilarini sunar. Sierra Nevada
Daglar1 kayak severler icin bir cennetken, Tarifa ve
Cadiz sahilleri rizgér sérfu meraklilar i¢in ideal-
dir. Ayni zamanda Fas’a olan yakinligi sayesinde,
Endulus mutfadi ve mimarisinde Magribi etkiler de
héaléa oldukga belirgindir. Bugtin Endulis, Flamenko
muzigi ve dansinin dogdugu yer, tapas kulturiniin
merkezi ve Avrupanin en sicak sehirlerinden bazila-
rina sahip olmasiyla tinludur.

MASAL KENTI

GRANADA

Emevi kulturtiinun en ¢ok hissedildigi sehir olan Gra-
nada hem Islam hem de Ispanyol etkilerini birlikte
barindiran masalsi1 bir kent. “Yiiriimek ve diislemek
icin yaratilmis sehir” olarak anilan Granada; karli
daglari, daracik sokaklari ve glizel mimarisiyle her
saniye insani bulutlar tistiinde uguyor gibi hissetti-
riyor. Déneminde diinyanin en énemli kuttiphane-
lerinden biri olan Granada kiutiuphanesinde tam 1
milyon cilt kitap yakilmis. Unlii fizikci Pierre Curie,
20'nci yuzyil basinda bununla ilgili séyle s6ylemis:
“Musliiman Endiilis’ten bize 30 kitap kaldi, atomu
parcalayabildik. Yakilan 1 milyon kitabin yarisi
kalsaydi, coktan uzayda galaksiler arasinda geziyor
olacaktik.”

EL HAMRA

(ALHAMBRA) SARAYI

Granada'nin kalbi ve Endiilis'tin en 6nemli Islam
mimarisi 6rnedi olan El Hamra Sarayi, Endtilis
seyahatlerinin bir numarali ziyaret merkezidir.
Granadanin yamaglarinda tum gérkemiyle ytlikselen
El Hamra Sarayi yalnizea Ispanya'nin degil, tiim
dunyanin en etkileyici mimari saheserlerinden biri
olarak kabul edilir. ‘Rirmizi Rale” anlamina gelen
adiyla bilinen bu yapi, 13tnct yuzyilda Nasrid
Hanedani tarafindan insa edilmistir ve Granada'da-
ki Misliman yénetimin en parlak dénemini temsil
eder. Tarih boyunca Islam mimarisinin zarafetini
Bati Avrupa’nin sanat anlayisiyla birlestiren bu
essiz yapi, Granadanin ruhunu en iyi yansitan yer
olarak kabul edilir. Saray kompleksi yalnizca hu-
kumdarlarin yasadidi bir alan degil, ayni zamanda
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“Just as is common
throughout Spain,
the siesta culture

is widespread in
Andalusia. Between
200 PM and 5.00
PM, many shops
close, and the streets
are suddenly empty.
Dinner is eaten late;
restaurants typically
start filling up after
830 PM”

“Ispanya’nin
genelinde oldugu gibi
Endiiliis’te de siesta
kiltiri yaygindir.
Ogleden sonra
14.00-17.00 arasinda
bircok ditkkan
kapanir ve sokaklar
bir anda bosalir.
Aksam yemekleri

ise ge¢ saatlerde
yenir; restoranlar
genellikle 20.30’dan
sonra dolmaya
baslar.”
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AM to 800 PM. The early morning hours
are the quietest times.

ISLAMIC ELEGANCE:

THE GREAT MOSQUE

OF CORDOBA

Cérdoba, one of the most important cities
in the Andalusian Autonomous Region, is
best known for its most impressive struc-
ture, the Mezquita (Cérdoba Mosque).

In Cérdoba, where three major religions
have dominated throughout history, you
can still see the distinct influences of

all these faiths today. The Historic City
Center of Cérdoba is listed as a UNESCO
World Heritage Site.

THE CITY OF WALLS:

SEVILLE

Surrounded by walls, Seville is known
for having the largest walled inner-city
area in Europe. The city, known as
Ishbiliya during the Muslim Umayyad
Caliphate of Al-Andalus, also stands
out as the capital of the Andalusia
Autonomous Region today. The Seville
Cathedral, the Alcazar, and the General
Archive of the West Indies are all listed
on the UNESCO World Heritage List,
while the city of Seville has also been
included in the UNESCO Creative Cities
Network in the field of music. Here’s
another interesting fact: Ferdinand
Magellan, the first person to circumnav-
igate the globe, set sail from Sanlicar
de Barrameda -a town near Seville- in
1519. Perhaps that’s why Seville is also
known as “the city where the world’s
heart beats.”

devletin yoénetildigi, sanat ve kiltiriun ge-
listigi bir merkez olarak da kullanilmistir.
Her késesi ince iscilikle bezenmis olan El
Hamra Sarayi, bugtn her yil milyonlarca
ziyaretei tarafindan gezilmektedir. Bu ne-
denle giris i¢in biletlerin aylar éncesinden
alinmasi énerilir. Resmi biletler Patronato
de la Alhambra tlizerinden satin alinabilir.
830-20.00 saatleri arasinda aciktir. Sabah
erken saatler en sakin zamanlardir.

ISLAM ZERAFETI:

KURTUBA CAMIi

Endulis Ozerk Bélgesinin en énemli yerle-
simlerinden biri olan Cérdoba, adini en ¢ok
kentin en etkileyici yapist Mezquita (Kurtu-
ba Camisi) ile duyuruyor. Tarihte t¢ farkl
buyuk dinin hdkim oldugu Cérdoba'da
guniimuzde de bu dinlerin hepsinin etkile-
rini ayr1 ayr gérebilirsiniz. Cérdoba Tarihi
Sehir Merkezi, UNESCO Diinya Kiiltiir
Mirasi listesinde bulunuyor.

SURLAR SEHRI:

SEVILLA

Surlarla ¢evrili olan Sevilla, Avrupanin sur
ici bolgesi en genis olan sehri olmasiyla
biliniyor. Musluman Endtlis Emevi Devleti
déneminde ismi Isbiliye olan kent, giinii-
miizde Endiiliis Ozerk Bélgesinin bas-
kenti olmasiyla da dikkat ¢ekiyor. Sevilla
Katedrali, Alcazar ve Bati Hint Adalan
Genel Arsivi; UNESCO Diunya Kiltur Mirasi
listesinde bulunurken, Sevilla sehri muzik
dalinda da UNESCO yaratici sehirler agina
dahil edilmis durumda. flging bir bilgi daha
paylasalim: Dinyanin ¢evresinin ilk kez
dolasan Ferdinand Magellan, 1519 yilinda
gemileriyle Sevillaya bagh Sanlucar de
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ANDALUSIAS

WHITE-WALLED

VILLAGES:

PUEBLOS BLANCOS

The tradition of whitewashing has been
upheld for centuries for both practi-

cal and aesthetic reasons. White lime
wash reflects sunlight, helping to keep
the interiors of homes cooler during

the summer months while also creat-
ing a natural cooling effect against the
Mediterranean's hot climate. On the
other hand, lime-used as plaster and
historically favored as a natural disin-
fectant against the plague and other
diseases-keeps bacteria and pests at bay
thanks to its alkaline composition. This
tradition, maintained during the Roman,
Arab, and Spanish periods, has over time
become an integral part of the villages’
identity. Today, these villages offer a
captivating landscape in terms of both
unity and aesthetics. Today, it is possible
to visit dozens of whitewashed villag-

es across a vast region stretching from
Malaga to Cadiz and Seville. In particu-

lar, the villages of Frigiliana, Sacromonte,

Ronda, Setenil de las Bodegas, and Arcos
de la Frontera are frequently visited by
tourists.

Barramedadan yelken acmis. Belki de bu
yuzden Sevilla, “dunyanin kalbinin attigi
sehir” olarak da biliniyor.

ENDULUS'UN

BEYAZ BADANALI

ROYLERI:

PUEBLOS BLANCOS

Beyaz badana gelenedi, pratik ve estetik
nedenlerle ytizyillardir surdurtliyor. Beyaz
kire¢ badanasi gunes 1s1gini yansitarak,
yaz aylarinda evlerin i¢inin daha serin kal-
masini saglarken, Akdeniz’in sicak iklimine
karsi dogal bir klima etkisi de yaratiyor.
Diger yandan badana olarak kullanilan ve
tarih boyunca veba ve diger hastalikla-

ra karsi kullanilan dogal bir dezenfektan
olarak da tercih edilen kire¢, alkali yapisi
sayesinde bakteri ve zararlilan uzak tutu-
yor. Roma, Arap ve Ispanyol dénemlerinde
surdtirulen bu gelenek, zamanla kéylerin
kimliginin bir parcasi haline gelmis. Bugun
bu koyler, butlnliik ve estetik acgisindan
buytleyici bir manzara sunuyor. Guinumtiz-
de Mdlaga'dan Cadiz ve Sevilla'ya uzanan
genig bir bélgede onlarca beyaz badanali
koyt ziyaret etmek mumkin. Ozellikle Fri-
giliana, Sacromonte, Ronda, Setenil de las
Bodegas ve Arcos de la Frontera koéyleri
turistlerce siklikla ziyaret ediliyor.

“One of Granada's
most iconic
viewpoints, the
Mirador de San
Nicolas, is one of

the places that best
captures the city’s
spirit. Located in the
heart of the Albaicin
neighborhood, this
viewpoint offers the
chance to admire
the enchanting view
of the Alhambra
Palace alongside the
snow-capped peaks
of the Sierra Nevada
Mountains. The play
of light that emerges,
especially during
sunset, creates some
of the most romantic
moments on any list
of places to visit in
Granada’”

“Granada’min en
ikonik manzara
noktalarindan

biri olan Mirador
de San Nicolas,
sehrin ruhunu en iyi
yansitan yerlerden
biridir. Albaicin
Mabhallesi’'nin
kalbinde yer alan
bu seyir noktasi, El
Hamra Saray1’nin
biiyiileyici
goriintiisiinii Sierra
Nevada Daglari’nin
karh zirveleriyle
birlikte izleme
firsat1 sunuyor.
Ozellikle giin batimi
saatlerinde ortaya
cikan 1s1k oyunlar,
Granada gezilecek
yerler listesinin en
romantik anlarim
yasatir”
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M Fair Agenda Fuar Takvimi

BATIMAT

France Fransa
September 28-October 1
28 Eylil-1 Ekim 2026

GLASSTECH
MEXICO

Mexico Meksika

July 15-17 Temmuz 2026

WINDOOREX
Egypt Misir

May 7-9 Mayis 2026

EXPOCAMACOL

Colombia Kolombiya
August 26 Agustos 2026
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COMPOUND ANGLE DOUBLE HEAD SAW CUTTING MACHINE
BILESIK ACILI OTOMATIK CIFT KAFA KESME MAKINESI

GENERAL FEATURES

+ Two-hand safety operation

+ Possibility of cutting at different angles with 2 x @600 mm diameter
saws

+ Automatic servo control hardware for all angle and linear movements

- Automatic precise angle adjustment at all angles

+ Pivoting of heads from 22,5° inwards and 140° outwards

+ Tilting of both saws to 45° inward

+ Compound cuts (45° x 45°) pivoting and tilting on both heads

- Saw movement controlled by electrical cylinder

« Profile support conveyor

+ 2x pneumatic profile pop-up supports

- Profile lifting system to prevent the profile surface from being
scratched

+ Windows based industrial PC and 15” colored touch screen control unit

« Facility to transfer the cutting lists in 'mdb' and 'csv' formats via USB
memory and network

« Provide technical support via remote connection

+ Short length cuts by automatic slicing feature

« User-friendly graphical software

« Arrow cutting feature for mullion profiles

+ Retractable workpiece stop for short-cut (up to 200 mm) feature at
movable head

+ Saw blade motor power: 2 pcs. x 4 kW

+ Barcode printer

STANDARD ACCESSORIES

+ Equipped with 2x @ 600 mm saw blades
« Profile support conveyor

+ 2x pneumatic pop-up supports

+ Spray saw blade cooling system

- 4x pneumatic vertical clamps

+ 2x pneumatic horizontal clamps

+ Keyboard & mouse set

+ Barcode printer

OPTIONAL ACCESSORIES

+ Machine with the length of 7 m

+ VCE 1570 Vacuum chip extraction system
« Chip conveyor belt 5m or 7m

+ Profile loading ramp (H: 180 mm)

+ RS 1000 Profile support foot

+ Spare saw blade @600 mm

GENEL OZELLIKLER

« Gift el calistirma guvenligi

+ 2x @600 mm capinda testereler ile farkli acilarda kesim imkani

+ Tum agl ve dogrusal hareketler icin otomatik servo kontrol donanimi

+ Tum acilarda otomatik hassas agr ayari

- lge 22,5° disa 140° acgi araliginda kesme

. ice 45° yatar kesme

+ Her iki kafada bilesik agida (45° x 45°) déner ve yatar kesme

« Elektrikli silindir kontrollt testere hareketi

« Profil destek konveyoru

- 2x pnématik profil destek unitesi

« Profil yuzeyinin gizilmesini énlemek igin profil kaldirma sistemi

+ Windows tabanli endustriyel PC ve 15” dokunmatik renkli panel ekran

+ USB bellek ve network tzerinden ‘mdb’ ve ‘csv’ formatinda kesim listesi
transferi

+ Uzaktan baglanma ve teknik destek saglama imkani

+ Otomatik dilimleme 6zelligi ile kisa parca kesme

+ Kullanici dostu grafik destekli program

« Orta kayit profilleri igcin ok kesme ézelligi

+ Hareketli kafada kisa kesim (200 mm'ye kadar) ézelligi icin geri
cekilebilir profil dayama

+ Testere motoru gucu: 2 ad.x 4 kW

- Barkod yazici

STANDART AKSESUARLAR

+ 2x @ 600 mm testere

« Profil destek konveyoru

« 2x pnomatik profil destek unitesi

+ Puskurtmeli testere sogutma sistemi
+ 4x pnomatik dikey mengene

+ 2x pnématik yatay mengene

+ Klavye & maus seti

+ Barkod yazici

OPSIYONEL AKSESUARLAR

+ 7 m. boyunda profil kesme kapasiteli makine
- VCE 1570 vakum talas emme sistemi

- Talas konveyord 5m ya da 7m

« Profil yukleme rampasi (H:180 mm)

+ RS 1000 Profil destek ayagi

+ Yedek testere @600 mm
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SHAPI
PROFILE

Discover the success stories achieved with our machines!

In our “Shaping the Profile” video series, we visit our dealers and bring you
their experiences along with the solutions they achieve using our machines.

Makinelerimizle elde edilen basari éyktlerine yakindan bakin!

“Shaping the Profile” video serimiz kapsaminda bayilerimizi ziyaret ediyor, onlarin
deneyimlerini ve makinelerimizle ulastiklari céztumleri sizlerle bulusturuyoruz.

YILMAZ

YILMAZ MAKINE SAN. ve TiC. A.S.
www.yilmazmachine.com.tr
444 4178




